	Title of Course
	Marketing

	Course Leader
	Prof. Ing. Jaroslav Kita, CSc.

	Teacher
	Dipl. Ing. Jarmila Tkáčiková, PhD.

	Delivery
	

	Recommended Load of Course

(Teaching Hours)                   per week

                                                         per course
	2/2



	Credits
	6

	Prerequisites



	Aims of Course



	Annotation of Course

Marketing as the philosophy and concept. Understanding Marketing, Marketing Management, The Societal Marketing and Principles. The Marketing Environment. The Company’s Microenvironment and Macro environment. Consumers - Models of Consumer Behaviour, Types and Processes of Decision Making. Marketing as target analysis and techniques. The Marketing Information System and Marketing Research. Market Segmentation, Targeting and Positioning. Building Customer Relationships. Creating Competitive Advantages. Marketing mix - and our components.


