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	Title of Course
	Marketplace Business Simulation

	Course Leader
	Ing. Ivan Polášek, PhD.

	Teacher
	Ing. Ingrid Potisková

	Delivery
	Seminar

	Recommended Load of Course

(Teaching Hours)          per week

                                                     per course
	0/2

0/26

	Credits
	3

	Prerequisites  

Marketing, Accountig, Finance, Management, Human Resources

	Aims of Course

Students will gain a lot of business experiences by making real business decisions.

	Annotation of Course

5-6 students form a team represents a top management of the company, and start up and run their own firm. Several other international firms are entering the market at the same time. The market is the Europe, United states, Canada, Brazil and China. Needs and wants of the customers vary by country. Not everything what is suitable for the Americans is avaluated the same by others and not all the regions bear the same price levels. Customers are divided into categories according to two main variables depending on their personal product requirements – performance/price. This setting helps to differentiate between customers groups in order to find the product to fit their needs best. Students have to manage brand design, pricing, advertising, production, distribution, and profitability. To be a winner, they have to fulfil both customer value and lot of profit.


