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ULOHA INOVATIVNEHO MARKETINGU V KOMPLEXNEJ
INOVACNEJ STRATEGIT!

Abstract: The paper deals with the role and place of marketing in innovation
process. The role of marketing is innovation process is indispensable. The first
part deals with the theoretical explanation of innovation importance, innovation
strategies, their creation and implementation. The second part deals with the
integrating function of marketing and innovative marketing when designing the
innovation strategy. This view highlights the function of marketing in product
life-cycle and links research and technical preparation of production with potential
users of products.
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Uvod

Prostredie v ktorom firmy pdsobia sa neustale meni. Stucasné trhové prostredie
je vdaka globalizacii a neustdlemu vyvoju v technologickej oblasti stale
dynamickejsie. Iba firmy, ktoré st schopné prist na trh s novymi myslienkami, trans-
formovanymi do novych produktov a novych procesov, podopretymi dékladnou
znalost'ou zakaznikov mozu d’alej rozvijat’ svoje podnikatel'ské zamery.

Pri skimani vzéjomného vplyvu marketingu a inovacii sme dospeli k nazoru, ze
ucelné a efektivne zameranie inovacii nie je mozné bez rozvinutia marketingovych
funkecii firmy.

V prispevku sa zameriame na novy, systémovy pohlad na inovacnu stratégiu
firmy. Tento pohlad umozniuje akcentovat integrujicu funkciu marketingu
smeromk inova¢nému procesu, vztah jednotlivych §tadii Zivotného cyklu vyrobku
a marketingovych stratégii, ako aj previazanost vyskumu s uzivatelmi vyrobkov
technickej pripravy vyroby so samotnou vyrobou.
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