
DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Commerce

Course code: KOP
OF/OOE21073/21

Title of course: Law in Marketing (in English)

Type, load and method of teaching activities:
Form of course: Practical
Recommended load of course ( number of lessons ):
Per week: 4 Per course: 52
Method of study: present

Number of credits: 4

Recommended semester/trimester of study: 1.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
10 % active participations in seminars
10 % project presentation (presentation of semestral theses)
20 % semestral written test
60 % final written test

Student workload:
Study load: 104
Participation in seminars: 13
Preparation for seminars: 13
Preparation for project presentation (presentation of semestral theses): 19
Preparation for semestral written test: 19
Preparation for final written test: 40

Teaching results:
After completing the course, the student has practical legal information in the field of marketing
management, marketing communication, product management, public relations, IT and trade.
Knowledge:
In a broader context, the student understands more complex legal institutes that relate to marketing
and business activities in general, especially in the following areas:
- marketing management and marketing communication,
- product management,
- public relations,
- IT technologies in marketing and
- trade.
Practical Skills:
The student understands that the regulation of marketing and business activities is subject to legal
regulation, both private law and public law. He/she understands the latest trends in legal regulation
and knows how to follow them (European regulation). In a broader context, he/she understands
the complexity of the legal regulation of selected marketing and business activities (e.g. online
marketing includes aspects of licensing agreements, personal data protection, intellectual property
protection, but also the regulation of infrastructure and media). He/she can write a simple contract
and identify its essentials.



Competencies:
The student will gain the ability to work with applicable legislation governing marketing and
business activities. The student is also able to work with databases of European legislative
acts (https://eur-lex.europa.eu) and Slovak legislation (www.slov-lex.sk), can find the relevant
legislation concerning the regulation of marketing and business activities and can read it with the
knowledge of basic legal concepts and institutes.

Indicative content:
- intellectual property law
- media law (Act on advertising, Act on audiovision, Act on Broadcasting and Retransmission,
Press act etc.),
- protection of personal rights,
- protection of personal Data (GDPR)
- unfair competition
- legal regulation of e-commerce and IT,
- retail sales legislation,
- distribution and logistics regulation,
- legal regulation of the market introduction of products,
- legal regulation of pricing,
- basic contract types used in the field of marketing consulting and communication, public relations
and trade

Support literature:
1. WINKLER, Martin a kol. Basics of Law. Bratislava: Vydavateľstvo Ekonóm, 2020. 290 s.
ISBN 978-80-225-4781-9.
2. AQUINO, Robert David. Introduction to Law. Quezon City: CentralBooks, 2020. 526 s. ISBN
978-621-02-1105-4.
3. GERSEN, Jacob – STECKEL, Joel. The Cambridge Handbook of Marketing and the Law.
Cambridge: Cambridge University Press, 2023. 500 s. ISBN 978-11-0847-001-8.
4. GOLDMAN, Eric – TUSHNET, Rebecca. Advertising and Marketing Law: Cases &
Materials. California: CreateSpace Independent Publishing Platform, 2020. 813 s. ISBN
979-86-7144-551-0.
5. JORDAN, Paul – BUTCHER, Andrew. International Advertising Law: A Practical Global
Guide. Woking: Globe Law & Business Ltd., 2021. 640 s. ISBN 978-17-8742-390-9.
6. LEŠKA, Rudolf. Managing Copyright: Emerging Business Models in the Individual
and Collective Management of Rights. Praha: Wolters Kluwer ČR, 2023. 288 s. ISBN
978-80-7676-521-4.

Syllabus:
1. The concept, subject and sources of Law in marketing
2. Protection of intellectual property (copyright and rights related to copyright)
3. Protection of intellectual property (industrial rights – designs, trademarks)
4. Media law (Act on advertising, Act on audiovision, Act on Broadcasting and Retransmission,
Press Act etc.),
5. Protection of personal rights, personal data protection in marketing communication and in the
online marketing
6. Legal regulation of unfair competition
7. Legal regulation of e-commerce and electronic communications
8. Legal regulation of retail sales, provision of services and pricing
9. Legal regulation of distribution, logistics and market introduction of products 1
10. Legal regulation of distribution, logistics and market introduction of products 2
11. Legal regulation of environmental aspects of products and circular economy



12. Contract types used in trade and marketing 1
13. Contract types used in trade and marketing 2

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 13

A B C D E FX

76.92 23.08 0.0 0.0 0.0 0.0

Lecturer: JUDr. Mgr. Eva Tináková, PhD.

Date of the latest change: 06.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Eduard Baumöhl, PhD., Person responsible for the delivery, development
and quality of the study programme prof. Ing. Naqibullah Daneshjo, PhD., Person responsible
for the delivery, development and quality of the study programme prof. Ing. Ferdinand Daňo,
PhD., Person responsible for the delivery, development and quality of the study programme doc.
Ing. Peter Drábik, PhD., MSc., Person responsible for the delivery, development and quality of the
study programme prof. Ing. Eva Hanuláková, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code: KF
NHF/NNB21107/21

Title of course: Local finance

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 5.

Degree of study: I., N

Prerequisites:

Requirements to complete the course:
20 % seminar tests,
10 % seminar project,
10 % active participation,
60 % written final exam

Student workload:
156 hours
• participation on the lectures 26 hours,
• participation on the seminars 26 hours,
• preparing for seminars 13 hours,
• seminar project elaboration 13 hours,
• preparing for the seminar tests 26 hours,
• preparing for the final exam 52 hours)

Teaching results:
The student is able to understand the fundamentals of local finance, the theoretical and practical
aspects of local government expenditures and revenues, and the main issues of local governance.
He/she can use this knowledge in the professional carrier in public administration, public
management, tax advising, or as a member of local government council, NGOs etc.
The student will be able to:
1. Knowledge and understanding
• understand the basic principles of the functioning of self-government units in the system of public
administration
• identify the degree of decentralization applied in the country
• assess the appropriateness of setting up the financial system of local governments
• demonstrate the ability to administer local taxes and fees, as well as other relevant processes in
the area of local government
2. Practical skills:
• the ability to perform an analysis of the local government budget
• the ability to calculate the amount of local taxes and fees
• the ability to assess the effectiveness of local government expenditures
3. Competences:



• the ability to apply the acquired knowledge and skills in solving problematic tasks in the field of
territorial self-government and to adopt effective and efficient solutions in the field of local public
policy

Indicative content:
1. Fiscal federalism and fiscal decentralization in theory and practice
2. Introduction to local finance
3. Theoretical approaches to local finance and the size of local government
4. Local government revenues with a focus on local taxes
5. Other revenues of local government
6. Intergovernmental transfers
7. Expenditures of local government
8. Infrastructure financing at local level
9. Cost-Benefit Analysis (CBA) at the local level
10. Budget management of local government
11. Indebtedness of local self-government units
12. Financial management of local government

Support literature:
• Kitchen, H., McMillan, M., Shah, A.: Local Public Finance and Economics An International
Perspective, Palgrave McMillan, 2019
• UN-HABITAT: Guide to municipal finance, Nairobi, 2009
• Gruber, J.: Public Finance and Public Policy, 5th Ed., New York: Worth Publishers, 2016
• Rosen, S. R., Gayer, T.: Public Finance, 9th Ed., McGraw Hill, 2010
• OECD statistics

Syllabus:

Language whose command is required to complete the course:
english

Notes:

Assessment of courses
Total number of evaluated students: 17

A ABS ABSP B C D E FX NBSP NEABS np p

35.29 0.0 0.0 29.41 5.88 5.88 11.76 11.76 0.0 0.0 0.0 0.0

Lecturer: Ing. Lukrécia Kováč Gerulová, PhD., doc. Ing. Erika Neubauerová, PhD.

Date of the latest change: 11.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Martin Alexy, PhD., Person responsible for the delivery, development and
quality of the study programme prof. Ing. Pavol Ochotnický, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Péliová, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Maroš
Servátka, PhD., Person responsible for the delivery, development and quality of the study
programme Dr. h. c. prof. Ing. Rudolf Sivák, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KM FPM/
MMB21029/21

Title of course: Personnel Management (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1.

Degree of study: II., N

Prerequisites: KM FPM/MMB21041/21-Human Resource Management (in English) or KM
FPM/MMB21043/21-Management Decision-Making (in English)

Requirements to complete the course:
20 % continuous work on assignments, 20 % elaboration and presentation of the project, 60 %
combined examination

Student workload:
156 h (attendance at lectures 26 h, attendance at seminars 26 h, preparation for seminars 26 h, work
on final project 32 h, preparation for exam 46 h)

Teaching results:
Knowledge:
• Students will gain an understanding of the concepts, processes and methods of personnel
management. Upon completion of the course, students will be able to use, evaluate and develop
people management systems and become a senior management partner for leading and managing
people.
• Students will be knowledgeably prepared to apply in human resource management departments
in businesses, organizations, and staffing agencies, and will be prepared to provide consulting and
advisory services.
Competence:
• Prepare HR strategy and people management policies in line with the company's strategy and
values
• Examine current trends in people management, explain their significance and prepare their
application to HR strategy, processes and methods in the enterprise.
• Identify and define the need for changes in people management processes and methods in line
with the strategy and values of the business, advocate the necessary changes and be a champion
of their substance
• Apply human resource management processes and methods at expert level in the enterprise/
organisation
• Perceive and advocate for the interests of employees, ensure alignment of employee and company/
organisation expectations, shape a supportive company culture
• To build the company/organisation as an attractive employer
Skill:



• Design, use and evaluate processes and methods for shaping work potential
• Design, use and evaluate processes and methods of work performance management
• Evaluate the performance of a company's human resource management system in relation to
company/organisational performance
• Define and communicate the attractive expected value of employment to current employees and
applicants

Indicative content:
Thematic definition of lectures:
1. CURRENT TRENDS IN THE WORLD OF WORK AND THE NEW GENERATION OF
EMPLOYEES
2. CURRENT ROLES OF HR SPECIALISTS AND GENERALISTS
3. SHAPING HR STRATEGY
4. WORK SYSTEMS AND COMPETENCE MODELS
5. EMPLOYER BRANDING
6. HR MARKETING AND RECRUITING
7. CANDIDATE ASSESSMENT AND SELECTION
8. DEVELOPMENT OF WORK POTENTIAL
9. PERFORMANCE MANAGEMENT
10. LABOUR COSTS AND REMUNERATION
11. DATA ANALYSIS, HR PLANNING AND HR DATA REPORTING
12. LEGAL REGULATION OF THE EMPLOYMENT RELATIONSHIP
13. WORKPLACE HEALTH AND EMPLOYEE CARE
Thematic definition of exercises:
1. Introduction to current trends in the world of Work 4.0.
2. Mixed roles model according to D. Ulrich.
3. Formation of HR strategy and sub-strategies according to the values of the enterprise/
organization.
4. Application of labour analysis methods. Job design and creation of job descriptions.
5. Defining the uniqueness of the employee experience in line with the company's strategy and
values.
6. Traditional (advert creation) and modern tools of recruitment activities (social networks).
7. Preparation, implementation and evaluation of the recruitment process.
8. Creation of career paths.
9. Shaping key performance indicators.
10. Use of pay scales for implementation of HR strategy.
11. The importance and tools for measuring employee satisfaction and engagement in the enterprise.
12. Employment practices at different stages of the employee lifecycle.
13. Building a company culture focused on employee health.

Support literature:
Basic literature:
1. BLŠTÁKOVÁ, Jana - BEDNÁR, Richard - GAŽOVÁ ADAMKOVÁ, Hana - JONIAKOVÁ,
Zuzana - LJUDVIGOVÁ, Ivana - NÉMETHOVÁ, Ildikó - SKORKOVÁ, Zuzana. Human
Resources Management 4.0 : Architecture, Roles, Leadership, and Business Models. 1st Edition.
Hamburg : Verlag Dr. Kovač, 2019. 247 s. ISBN 978-3-339-10628-5.
2. ULRICH, David. (2013): Human resource champions: the next agenda for adding value and
delivering results. Hradvard Business Press, 2013. ISBN 0-87584-719-6..
3. POÓR, József - ENGLE, Allen D. - BLŠTÁKOVÁ, Jana - JONIAKOVÁ, Zuzana.
Internationalisation of human resource management : focus on Central and Eastern Europe. 1st
ed. New York : Nova Science Publishers, 2018. 354 s. ISBN 978-1-53612-632-7.



Supplementary literature:
1. ARNOLD, John a kol. Work Psychology: Understanding Human Behaviour in the Workplace.
Harlow : Pearson Education Limited. 2016, 765 s. ISBN 978-1-2920-6340.
2. Zákonník práce 311/2001 Z.z.

Syllabus:
Thematic definition of lectures:
1. CURRENT TRENDS IN THE WORLD OF WORK AND THE NEW GENERATION OF
EMPLOYEES
The challenges of managing people in the context of the fourth industrial revolution. The
global world of work and post-globalisation trends. The impact of technological innovation,
digitalisation and hyperconnectivity on the world of work. Demographic changes in the labour
market. The new shape of work and the characteristics of the new generation of employees.
Diversity management, managing people in a multicultural and international environment.
Personalised approach to employees, empowerment tools, the concept of employee freedom.
2. CURRENT ROLES OF HR SPECIALISTS AND GENERALISTS
Current roles of HR specialists in terms of orientation towards business processes and people in
the long and short term. Competences and activities of a strategic partner in business, an agent of
necessary change, a specialist in people management processes and an employee advocate.
3. SHAPING HR STRATEGY
Formation of HR strategy in relation to corporate strategy and corporate culture. Formulating
principles and values for people management. Formulating sub-strategies, people management
concepts, HR practices, policies and programmes. Formalisation of methodological support for
HR activities, formulation of guidelines and methodological guidelines.
4. WORK SYSTEMS AND COMPETENCE MODELS
Social and economic aspects of work systems. Workflow and process orientation in work
systems. Job design. Intelligent workplaces. Principles of flexibility and security in employment
relationships. Creation of job catalogues. Identification and definition of knowledge, skills and
competences in accordance with the job catalogue (job content). Creation of competency models,
definition of the content of competency models. Use of competency models for recruitment and
selection of employees, in training, performance management.
5. EMPLOYER BRANDING
Methods of building employer uniqueness and attractiveness for applicants and loyalty of
current employees. Managing relationships with former employees. Defining the content of
excellence and the expected employment experience for relevant applicant groups. Defining the
key components of the employee experience throughout the employment cycle in line with the
employer brand. Employer attractiveness as a retention tool. Brand ownership and employer
image management. Measuring the impact of the employer brand on the quality of human
resources in the company/organisation.
6. HR MARKETING AND RECRUITING
Developing recruitment strategies for each group of positions to be filled. Tools of personnel
marketing in the phase of search for candidates, involvement of 4.0. tools (gamification).
Selection of candidate sources. Use of digital platforms for networking, communication and
promotion. Recruiting, influecing and the work of the recruiter. Outsourcing recruitment
activities (headhunting, executive search). Measuring the effectiveness and efficiency of the
recruitment strategy (cost of candidate acquisition). GDPR regulation for handling candidate data
7. CANDIDATE ASSESSMENT AND SELECTION
Setting the selection strategy. Choice of levels, selection diagnostic tools and involvement of
subjects in the selection process. Types of selection interviews. Assignment and management of
the assessment centre. Selection and use of psychodiagnostics and personality analysis. Setting
behavioral indicators, designing facilitation of role plays. Measuring the effectiveness and



efficiency of the selection process (cost of employee selection). Labour law regulation of the
establishment of the employment relationship.
8. DEVELOPMENT OF WORK POTENTIAL
Creation of adaptation programmes and linking to the employee development plan. Tools for
identifying training needs. Defining and designing training activities and training programmes.
Specifics of training in the online space. Stimulating performance potential through coaching and
mentoring. The concept of talent management. Creation of succession plans, transfer of know-
how, building career paths. Measuring the effectiveness and efficiency of training programmes
(return on employee development costs).
9. PERFORMANCE MANAGEMENT
Defining the performance content of employees and teams. Identifying key performance
indicators. Linking to business goals and cascading objectives. Performance management
concepts and performance measurement tools. Development of performance management
forms. Gaussian curve principles, scaling and benchmarking. Conversations about performance.
Identifying barriers to performance. Using performance measurement results for job design and
redesign, for modifying competency models, for identifying training needs, career management
and variability in pay.
10. LABOUR COSTS AND REMUNERATION
Total Reward Strategy. External concreteness - defining the position in the labour market.
Internal equity in pay. Creation and function of pay scales - setting internal equity. The economic
function of pay, wage management and adjustment. Pay for performance. Pay budgets and total
labour costs.
11. DATA ANALYSIS, HR PLANNING AND HR DATA REPORTING
Models for measuring employee satisfaction and engagement, analysis of results and their
dependencies, suggestions for action. Analysis of trends and causes of turnover and sickness
absence. Tools for measuring the performance of the human resources management system in
relation to corporate performance indicators. Planning of complex payroll costs.
12. LEGAL REGULATION OF THE EMPLOYMENT RELATIONSHIP
Changes to the employment contract. Disciplinary procedures. Forms of termination of
employment. Legislative frameworks for termination of employment. Termination process and
support services (outplacement). Exit interview. Succession, relationships with former employees
and networking.
13. WORKPLACE HEALTH AND EMPLOYEE CARE
Caring for the physical and mental health of employees. Concepts of worklife balance and
worklife integration. Healthy teleworking and working in an online environment. Building
resilience - physical and mental resistance to stress. Prevention of burnout syndrome
Thematic definition of exercises:
1. Introduction to current trends in the world of Work 4.0. Characteristics of the new generation
of employees. Generational diversity in the workplace. Employees from disadvantaged groups
(case study). Working patterns for active ageing.
2. Mixed roles model according to D. Ulrich. Role content and quality assessment of human
resource management. Methods of measuring the quality of role content. Work of HR generalist,
organizational structures of HR departments - examples of good practice.
3. Formation of HR strategy and sub-strategies according to the values of the enterprise/
organization. Formation of statutes, standards and guidelines for HR work. Examples of
corporate practice.
4. Application of labour analysis methods. Job design and creation of job descriptions. Creation
of competency-based models according to job descriptions. Smart jobs. Examples from practice.
5. Defining the uniqueness of the employee experience in line with the company's strategy and
values. Shaping the EVP (employee value proposition). Defining the target groups of candidates



on the labour market. Case study. Tools for verifying the impact of the employer brand on the
quality of human resources.
6. Traditional (advert creation) and modern tools of recruitment activities (social networks).
Recruitment strategy creation, implementation and evaluation of recruitment (recruitment).
Elements of gamification in recruitment activities. Case study.
7. Preparation, implementation and evaluation of the recruitment process. Simulation of the
selection process. Behavioural interview training.
8. Creation of career paths. Know-how transfer plans, succession plans. Individual development
programmes. Talent management. Learning process, preparation, implementation, evaluation of
learning activities. Case study.
9. Shaping key performance indicators. Preparation of performance agreement. Methods
of performance appraisal, work and social behaviour. Use of employee appraisal results in
downstream workforce management processes.
10. Use of pay scales for implementation of HR strategy. Linking performance appraisal and pay
scales. Choosing pay forms to support employee performance. The role of salary surveys in pay
decisions. Payroll costs.
11. The importance and tools for measuring employee satisfaction and engagement in the
enterprise. Gallup survey measurement of engagement. Tools for measuring the performance
of the human resource management system in relation to the company's results (HR Balanced
Scorecard).
12. Employment practices at different stages of the employee lifecycle. Employment contract,
changes to employment contract, termination of employment. Examples from company practice.
13. Building a company culture focused on employee health. People management tools to
promote mental and physical resilience. Healthy environment, healthy working relationships,
healthy lifestyle - examples of good practice.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 30

A B C D E FX

30.0 33.33 13.33 16.67 6.67 0.0

Lecturer: doc. Ing. Jana Blštáková, PhD.

Date of the latest change: 11.03.2024

Approved by: Guarantor prof. Ing. Štefan Slávik, CSc., Person responsible for the delivery,
development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code:
KBaMF NHF/
NNC21253/21

Title of course: International Finance (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1., 3.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
written essay
preliminary tests
written examination
Methods and elements of assessment:
Students´ performance during seminars – 30 %
from which:
Individual report or essay and its presentation – 10%
Activity during seminars – 10%
Written test – 10 %
2. Final written test – 70 %

Student workload:

Teaching results:
This course is designed to offer students a better understanding of the functioning of the
international monetary system in the context of increasingly globalized financial markets and
economic policies. The course should help students understand the key determinants of global
capital mobility and the role of monetary and exchange rate policies in this process.
In general after taking this course, students should be able to the following:
a) To understand and to be able to apply theories and models in international finance in decision
making process,
b) To develop quantitative skills to undertake empirical research in areas of exchange rate, interest/
rate parity and balance of payments and other areas in international finance.
Knowledge and understanding. After studying this course students should be able to:
Understand the international classifications of the balance of payments and of the international
investment position,
Understand the mechanics of financing the balance of payments deficits or surpluses,
Clearly identify the determinants of movements in the exchange rates over time,
Understand the changing nature of global financial landscape and international monetary system,
Be able to distinguish early warning signals for banking and currency crises,
Write a critical summary of literature in the international finance area,



Skills and attributes. After studying this course students should be able to:
To quantify relationships between movements in interest rates and exchange rates,
To interpret empirical works in the area of interest rates and exchange rates,
Conduct primary research based on real data (country, government or non/government),
Offer a balanced judgment on critical issues in international finance,
Deliver effective and clear presentation and offer some policy implications.

Indicative content:
1. International finance – Introduction. The formation of the IMS, history and current development
of the IMS and key institutions. The importance of various macroeconomic policies, transitional
regimes of exchange rates, exchange rates manipulations. Trends towards monetary integration.
Reserve currencies. Weakened quality of the US financial market. Markets support and moral
hazard problem.
2. Balance of Payments as a mean of assessing the external balance/imbalance of a country. Balance
of payments as element of foreign exchange demand and supply. Foreign exchange interventions
and foreign reserve assets. International liquidity. Current account and capital account analysis.
Current trends in international capital flows. Capital inflow and outflow and the impact on domestic
macro policies.
3. Balance of Payments as a mean of assessing the external balance/imbalance of a country. The
importance of the macro policies for the IMS stability. The impact of macro policies on the
international finance and the global economy. The problem of international coordination of macro
policies. External imbalances. Different approaches to explanation of global macro imbalances. The
drivers of international financial flows. Global excess of savings versus suboptimal macro policy.
The impact of real interest rates on savings and investments.
4. International indebtedness and international capital flows. Foreign debt in times of financial
crisis. Indicators of the foreign debt sustainability. Foreign indebtedness – case of developed,
catching up and developing economies. Debt ownership and debt forgiveness. IMF and capital
mobility liberalization. Capital inflow and outflow and the impact on domestic policies.
5. Exchange rates models and classifications. Foreign exchange market. Economic and financial
determinants of the exchange rate variable. Exchange rates formation. Money, interest rates and
exchange rates interrelations. Current account, capital account and the exchange rate interrelations.
Price level and exchange rate – short term and long-term perspective. Equilibrium exchange rate
concept and its estimation. Theoretical approach to real effective exchange rate estimation.
6. International finance parity relations. Absolute and relative purchasing power parity. PPP line.
Harrod- Balassa-Samuelson model. International Fischer effect, Penn’s effect. Interest rate parity
covered and uncovered version. Carry trade.
7. Hedging and hedging strategies as a mean of currency risk elimination. Currency risk
management. Derivatives usage in currency risk management.
8. Choosing the exchange rate regime. System and criteria for classification of the exchange rate
regime. Exchange rate policies. Different models of exchange rates. Economic aspects of fixed and
flexible exchange rates. Transitional exchange rate regimes. Macro policy design under different
exchange rate regimes. Nominal, nominal effective, real and real effective exchange rate.
9. Optimal Currency Area. Economic integration – advantages and disadvantages of fixed exchange
rate. Deciding about monetary union membership. Theory of optimal monetary area – European
experience. Trilemma in international finance.
10. Foreign exchange market and exchange rate manipulation. Simultaneous equilibrium on money
and exchange rate market. Forex markets effectiveness. Overshooting according to Dornbusch.
Foreign exchange interventions. Competitive devaluations.
11. The position of developing and catching up economies. Question of the economic performance
in relation to liberalization of the capital mobility. Sensitiveness towards speculation attacks. Trends
in their exchange rates development.



12. Models of currency crisis and early warning system models. Balance of Payments crisis in the
world. The role of international and key national institutions in liquidity steering and liquidity crisis
management. International financial centers.
13. Current issues in International Finance World.
Depending on the most recent topic in International Finance Area.

Support literature:
Durčáková, J. – Mandel, M. Mezinárodní finance, 4. vydanie, Management Press, 2010.
2. IMF: Balance of Payments Manual, 6th edition, 2009.
3. Jankovská a kol. Medzinárodné financie, Wolters Kluwer, 2003.
4. Kotlebová, J. - Chovancová, B. Medzinárodné finančné centrá – zmeny v globálnej finančnej
architektúre, Wolters Kluwer Bratislava 2010.
5. Chovancová a kol. Finančné trhy – nástroje a transakcie, Wolters Kluwer Bratislava, 2016.
6. Mandel, M. – Tomšík, V. : Monetární v období konvergence a krize, Management Press, 2018.
7. Pilbeam, K.: International Finance, 4th edition, Palgrave Macmillan, 2013.
8. Krugman, P. – Obstfeld, M. – Melitz, M. International Economics – Theory and Policy, 10th
edition, Pearson, 2013.

Syllabus:

Language whose command is required to complete the course:
english language

Notes:

Assessment of courses
Total number of evaluated students: 27

A ABS ABSP B C D E FX NBSP NEABS np p

0.0 0.0 0.0 3.7 18.52 29.63 44.44 3.7 0.0 0.0 0.0 0.0

Lecturer: Ing. Boris Fišera, PhD., Ing. Denys Orlov

Date of the latest change: 11.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Martin Alexy, PhD., Person responsible for the delivery, development and
quality of the study programme prof. Ing. Pavol Ochotnický, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Péliová, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Maroš
Servátka, PhD., Person responsible for the delivery, development and quality of the study
programme Dr. h. c. prof. Ing. Rudolf Sivák, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KM FPM/
MMB21046/21

Title of course: Management (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1.

Degree of study: I., N

Prerequisites:

Requirements to complete the course:
• elaboration and presentation of the final project - 30%
• case studies - 10%
• final exam - 60%
Student's workload (in hours):
The student's workload: 156 h. (participation in lectures 26 h, participation in seminars 26 h,
preparation for seminars 13 h, elaboration of a semester project 39 h, preparation for the exam 52 h)

Student workload:

Teaching results:
Knowledge
Obtaining a systemic view of management issues with respect to current knowledge and trends
in this area and with respect to the dynamics of the external and internal environment. Acquiring
comprehensive basic knowledge of management theory in relation to the sustainable development
of enterprises in terms of functional, decision-making and information. Understanding of key
conceptual apparatus in relation to individual management functions. Acquisition of knowledge
in terms of methods and tools used in the implementation of individual management functions.
Understanding the interrelationships between the application of soft and hard management tools
and the possibilities of their use in practice.
Competence
• to use a set of knowledge about the principles, methods, procedures, and techniques of business
management in a market economy,
• to identify, analyze and apply the acquired knowledge in solving problems related to managerial
functions,
• to direct the activities of business units, teams, and individuals through managerial functions to
achieve set objectives,
• to understand and suggest ways to rationally solve management problems,
• to combine and integrate management knowledge with knowledge from related social science
disciplines
Skill



• conceptually solve enterprise problems, identify the most important issues, tendencies, and
probabilities of development, and understand things in relation to each other,
• apply specific methods and procedures in management practice,
• effectively guide business processes through techniques and methods of decision making,
planning, organizing, human resource management, leading and controlling,
• motivate subordinates and communicate effectively with all company stakeholders,
• work effectively in a team and lead a team.

Indicative content:
Thematic definition of lectures:
1. Characteristics and basic background of management.
2. Main concepts of management.
3. Managerial decision-making.
4. Information and information system.
5. Strategy and its implementation.
6. Planning.
7. Organizing as a function of management.
8. Management control.
9. Human resources management.
10. The essence and content of the leadership function of people, leadership styles.
11. Communication in management.
12. Employee motivation.
13. Ethics in management.
Thematic definition of exercises:
1. Introduction to management issues.
2. Origin, development, and main approaches in management.
3. Decision-making processes in management.
4. Information and information system.
5. Strategic management.
7. The essence and content of the organization and organizational structure.
8. Management control.
9. Human resources management.
10. Leading of people.
11. Communication.
12. Motivation.
13. Ethics in management.

Support literature:
Basic literature:
1. ROBBINS, Stephen P. – COULTER, Mary A. Management. Pearson Education, 2021. 624 p.
ISBN 9780136714491.
Supplementary literature:
1. BATEMAN, Thomas et al. Management: Leading & Collaborating in a Competitive World.
13th ed. McGraw-Hill Education, 672 p. ISBN 978-12-5992-764-5.
2. CERTO, Samuel C. – CERTO, Trevis S. Modern Management: Concepts and Skills. 15th ed.
New York, NY : Pearson, 2019, 501 p. ISBN 978-01-3472-913-8.
3. DAFT, Richard L. Management. 12th ed. Cengage Learning, 2015, 800 p. ISBN
978-13-0548-071-1.
4. DRUCKER, Peter. Management. Routledge, 2012. 576 s. ISBN 978-11-3600-689-0.
5. KOONTZ, Harold – WEIHRICH, Heinz. Essentials of management. 10th ed. Chennai: Tata
McGraw Hill Education, 2015, 540 pp., Rs. 647, ISBN: 978-9-3392-2286-4.



6. LUSSIER, Robert N. Management fundamentals : concepts, applications, and skill
development. Thousand Oaks: SAGE Publications, 2019. 597 p. ISBN 9781506389394.
7. PLUNKETT, Warren R. Management. 10th ed. South-Western College Pub, 2012, 744 p.
ISBN 978-11-1122-134-8.
8. SCHERMERHORN, John R Jr. – BACHRACH, Daniel G. Exploring Management. 6th ed.
John Wiley & Sons, 2017, 348 p. ISBN: 978-1-119-53760-1
9. WILKINSON, Adrian et al. The Oxford Handbook of Management. Oxford University Press,
2017, 571 p. ISBN 978-01-9870-861-2.

Syllabus:
Thematic definition of lectures:
1. Characteristics and basic background of management. Nature, meaning and tasks of
management. The content of management, including the individual functions. Descriptive and
normative theory. A systems approach to management. Managerial roles and skills. Managerial
competencies. Manager profile. Manager education.
2. Main concepts of management. Historical foundations of management. Modern approaches
to management: classical, behavioral, modern, empirical school of management, situational
approach. Territorial differences in management development. Management in a global
environment. New management concepts. Specific management methods and concepts.
3. Managerial decision-making. The essence and place of decision-making in management.
Elements of the decision-making process. Characteristics and types of decision-making processes
and decisions. Stages of the decision-making process. Ways of preparing and taking a decision.
Decision-making methods.
4. Information and information system. The essence and meanings of the term information.
The importance of information for the work of a manager. Lack and excess of information.
Classification, aspects, types, sources of information. Information activities and information
system. Division of information system, essence, and role. Requirements for an effective
information system.
5. Strategy and its implementation. Differences and common features of strategy and tactics,
classification, and types of strategies. The personality of a strategic manager. Horizontal
and vertical structure of strategic management. Corporate, entrepreneurial, functional, and
competitive strategy. Strategic management process. Formulation of goals and strategies.
Implementation and evaluation of the strategy.
6. Planning. The essence, content, and reasons for planning. Integrated business planning system.
Types of plans, including a business plan. Functional components of plans. Algorithm for
creating business plans. Qualitative and quantitative planning methods and techniques.
7. Organizing as a function of management. Organizational differentiation and organizational
integration of activities. The process of organizing. Creation of organizational structures.
Mechanistic and organic types of organizational structures. Centralization and decentralization.
Formality and informality of relationships. Tendencies of development of organizational
structures.
8. Management control. Stages of the control process, classification of control. Traditional and
modern techniques, methods, and procedures of control. Requirements for an effective control
system. Relationship among control, monitoring and controlling.
9. Human resources management. Content, tasks, theoretical basis of human resources
management. Human resources planning and provision. Personnel functions in the company.
Evaluation of work performance. Remuneration of employees, benefits. Personnel marketing and
personnel audit. Personnel development, education, and career management. Current trends in
changes in human resource development, including workplace diversity.



10. The essence and content of the leadership function of people, leadership styles. Contrast
between manager and leader. Authority and power and its resources. Approaches to effective
people management. Coaching and mentoring.
11. Communication in management. Structure, types, forms, means, types of managerial
communication. Verbal and nonverbal communication. Communication competencies and
communication skills. Principles of effective managerial communication. Teamwork.
12. Employee motivation. The meaning and content of motivation, stimulation. Behavior of
people in the organization, individual and group motivation. The process of motivation. Content
and process theories of motivation. Integrative approach in motivation. Motivational programs.
Basis of application and approaches used in current motivation programs.
13. Ethics in management. Social responsibility and sustainability. Internal and external social
environment of the organization. Ethical standards and codes of ethics. Institutionalizing and
improving the effectiveness of standards.
Thematic definition of exercises:
1. Introduction to management issues. Content and management background. The essence,
meaning and tasks of management. Management functions. Manager and his profile. Managerial
roles. Managerial competencies.
2. Origin, development, and main approaches in management. Analysis of classical and
contemporary management concepts in the world. Management in a global environment. New
concepts and methods of management.
3. Decision-making processes in management. Types of decision-making situations. Decision-
making methods.
4. Information and information system. Nature and classification of information. Division of
information systems and their use in managerial practice.
5. Strategic management. Classification and types of strategies. Business environment analysis,
formulation, implementation and evaluation and control of strategies.
6. Planning. Goals, resources, activities in the company. Nature and types of plans. Time and
object criterion of division of plans. Information for the needs of the plan. Control techniques,
methods, and procedures.
7. The essence and content of the organization and organizational structure. Creating the
organizational structure of the company. The essence and dimensions of the organizational
structure. Divisional structures. Matrix structures.
8. Management control. Types of control. Control techniques, methods, and procedures.
9. Human resources management. Job analysis, recruitment activities, selection of employees.
Personnel development, remuneration of employees.
10. Leading of people. Content, leadership styles. Transformational and transactional leadership
style. Visionary and team leadership. Coaching and mentoring.
11. Communication. Interpersonal and managerial communication. Intra-company
communication. Communication skills - active listening, assertiveness, empathy. Teamwork.
12. Motivation. Content of motivation and stimulation. Motivational tools. Behavior of people in
the organization. Theories of motivation.
13. Ethics in management. Social responsibility and sustainability. Analysis of participants as part
of corporate social responsibility. Reporting and measuring social responsibility.

Language whose command is required to complete the course:

Notes:

Assessment of courses
Total number of evaluated students: 78



A B C D E FX

6.41 10.26 17.95 30.77 23.08 11.54

Lecturer: doc. Ing. Zuzana Skorková, PhD., doc. Ing. Juraj Mišún, PhD., doc. Ing. Jana Blštáková,
PhD., prof. Ing. Nadežda Jankelová, PhD.

Date of the latest change: 11.03.2024

Approved by: Guarantor prof. Ing. Helena Majdúchová, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KM FPM/
MMB21066/21

Title of course: Communication in Management (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 3.

Degree of study: I., N

Prerequisites: KM FPM/MMB21040/21-Management (in English)

Requirements to complete the course:
30% semestral work, 70% written or oral or combined exam

Student workload:
156 h (participation in lectures 26 h, participation in seminars 26 h, preparation for seminars 26 h,
preparation for credit exam 26 h, preparation for final exam 52 h)

Teaching results:
Knowledge:
• Comprehensive knowledge of the application of communication theory in business practice,
defining the application possibilities of using communication forms and models in business
management, their advantages and disadvantages, the possibility of predicting and eliminating
communication conflicts in internal and external communication, selection and use of
communication tools in managerial situations, in the field of using communication tactics,
techniques and strategies and from the creation of communication plans and strategies of the
company as well as crisis communication plans and their application.
Competence:
• effectively use essential information about internal and external corporate communication, its
basic features, goals, forms and models in practice,
• critically evaluate the application possibilities of individual communication models of internal
and external communication of the company,
• characterize the nature and evaluate the emergence and possibilities of resolving communication
conflicts in the internal and external communication of the company with an impact on the internal
climate and competitiveness of the company,
• propose, communicate/present and defend solutions and recommendations aimed at increasing
the effectiveness of internal and external communication of the company,
• develop a scheme of effective internal company communication, including crisis communication.
Skill:
• professionally and effectively use the components of verbal communication in the intentions of the
requirements of the managerial communication role in a linguistically and culturally homogeneous
and intercultural work environment,



• professionally and effectively use the components of non-verbal communication in the intentions
of the requirements of the managerial communication role in a linguistically and culturally
homogeneous and intercultural work environment,
• critically evaluate the possibilities of choosing communication tools, tactics, techniques and
strategies in relation to the communication situation and corporate culture and justify their choice,
• analyze the causal context of the emergence of communication conflicts and establish procedures
for predicting and limiting their occurrence,
• prepare the conditions for conducting a communication audit and defend the procedure and
selected methods.

Indicative content:
Thematic definition of lectures:
1. Introduction to the subject Communication in Management.
2. Communication and managerial communication.
3. Role, social status and corresponding communication patterns in the communication process of
the manager in the company.
4. Communication skills and communication competencies of the manager.
5. Types and forms of professional managerial communication, their characteristics and use at
various communication levels in the organization.
6. Verbal communication of the manager and its use in relation to the management style.
7. Active listening and listening as a part and condition of professional managerial communication.
8. Non-verbal communication in professional managerial communication.
9. Communication patterns for individual specific forms of professional managerial
communication.
10. Supportive communication techniques in professional communication and their characteristics.
11. Psychological barriers in professional managerial communication.
12. Communication audit.
13. Specifics of managerial communication in a multicultural company/organization.
Thematic definition of exercises:
1. The subject of communication in management.
2. Exercise aimed at understanding the effectiveness of individual communication vectors in model
communication situations.
3. Training of basic communication patterns used in formal and informal communication roles of
a manager.
4. Training of communication skills.
5. Training of basic forms of managerial communication in model situations.
6. Training of basic components of verbal communication.
7. Training of active listening in model situations.
8. Practicing correctly transmitting and reading/decrypting signals of nonverbal communication.
9. Training of selected communication patterns of professional managerial communication.
10. Training in assertive managerial communication.
11. Training in identifying communication barriers and noise in the communication process.
12. Case study for communication audit.
13. Case study of managerial communication in a multicultural enterprise.

Support literature:
Basic literature:
1. BREWSTER, C. et al. (2016). International Human Resource Management. CIPD – Kogan
Page, 2016. 522 s. ISBN 978-1843083750.
Supplementary literature:



1. MERRIAM-WEBSTR, INC. (2016). The Merriam-Webster dictionary. Sprigfield: Merriam-
Webstr, Inc. 939 p. ISBN 978-0-87779-295-6.
2. EMMITT, S., GORSE, C.A. (2009), Construction communication. Oxford: Blackwell
Publishing. pp. 34-35. ISBN 978-14-051-4872-6.
3. KEMPEN, R., ENGEL, A., (2017) Measuring intercultural competence. In Interculture
Journal, Vol. 16, 2017, No.29. ISSN 2196-9485, p. 39-60.
4. THORSBY, D. (2001). Economics and Culture. Cambridge: University press. ISBN
978-80-7556-036-0.

Syllabus:
Thematic definition of lectures:
1. Introduction to the subject Communication in Management. Characteristics of individual
approaches to the issue of communication in management. Communication theory and its
application possibilities in management and leadership of people in the work process.
2. Communication and managerial communication. Characteristics of individual vectors of
managerial communication. Communication flows in the organization. Communication tools in
the organization. Communication effect. Communication barriers on the sender's side and on the
recipient's side. Communiqué.
3. Role, social status and corresponding communication patterns in the communication process of
the manager in the company. Characteristics of formal and informal communication managerial
role. Communication role and natural authority of a manager in an organization. Communication
models in managerial communication in the organization in relation to the social status of the
manager.
4. Communication skills and communication competencies of the manager, their nature and
characteristics. Managerial communication as a skill. Personality/psychological preconditions
of a manager for managerial communication. Physical and physiological prerequisites for
managerial communication.
5. Types and forms of professional managerial communication, their characteristics and use
at various communication levels in the organization. Rational and emotional approach in
managerial communication and their combination in relation to the communication situation.
Communication estimation and communication impact of incorrect/correct non/professional
managerial communication.
6. Verbal communication of the manager and its use in relation to the management style.
Content of the term verbal communication. Components of verbal communication and their
characteristics. Psychological and psychological essence of individual components of verbal
communication in professional managerial communication.
7. Active listening and listening as a part and condition of professional managerial
communication. Characteristics of terms listening, hearing, active listening. The essence of active
listening. Active listening as a process. The difference between active listening and listening.
Objective and subjective obstacles occurring in individual stages of active listening and the
possibility of limiting and eliminating them.
8. Non-verbal communication in professional managerial communication. Content of the concept
of nonverbal communication. Characteristics of individual nonverbal signals. Characteristics of
mimics, facial expressions, haptics, proxemics, gesticulation and posturics. Interpretation of the
content of individual components in non-verbal communication and their cultural conditionality.
9. Communication patterns for individual specific forms of professional managerial
communication. Definition of the term communication pattern. Cultural and intercultural
communication patterns used in professional managerial communication. Creation of
communication patterns in the professional communication of a manager in relation to his/her
management style.



10. Supportive communication techniques in professional communication and their
characteristics. Content of the concept of assertiveness. Characteristics of assertive managerial
communication. Content of the concept of empathy. Characteristics of empathic managerial
communication. Content of the concept of persuasion. Characteristics of persuasive managerial
communication.
11. Psychological barriers in professional managerial communication. Characteristics of
individual psychological barriers in managerial communication. Objective and subjective
psychological barriers in managerial communication and their content. Communication noise and
their limitation and elimination. Crisis communication.
12. Communication audit. Characteristics of communication audit and its importance in small and
medium companies. Methods used in communication audit. Results of communication audit in
the company and their interpretation in accordance with the principles of GDPR.
13. Specifics of managerial communication in a multicultural company/organization. Intercultural
communication patterns incorporated into corporate culture. Intercultural communication skills of
managers. Intercultural communication competencies of managers. Corporate slang, pictograms
and a set of corporate gestures and communication signs.
Thematic definition of exercises:
1. The subject of communication in management. Content definition of individual terms and
terms used in the theory of communication. Analysis of individual theoretical approaches in the
theory of communication from the point of view of management and manager.
2. Exercise aimed at understanding the effectiveness of individual communication vectors in
model communication situations. Correct and incorrect message sending. Analysis of errors in
the process of sending and receiving a message in the communication process. Identification of
objective and subjective obstacles in the communication process in the organization - modeling.
3. Training of basic communication patterns used in formal and informal communication roles of
a manager. Training of managerial communication in individual communication models - linear,
interpersonal and cross.
4. Training of communication skills. Verification of managerial skills in model situations.
Consolidation of communication skills and communication competencies in individual
communication patterns used in the organization in manager-employee communication and vice
versa.
5. Training of basic forms of managerial communication in model situations in order to teach
communicants to estimate the communication situation and the communication impact of
their chosen form of communication. Legibility and illegibility in professional managerial
communication - practice of behavior regulation, elimination of manifestations of stress in
communication, presentation performance.
6. Training of basic components of verbal communication, voice and certainty in the voice,
dynamics of speech, vocabulary and work with it, harmony between thinking and speech.
Application of individual components of verbal communication in basic forms of managerial
professional communication - in monologue, conversation, conversation with a group, in
discussion and in polemic.
7. Training of active listening in model situations. Detection and removal of objective and
subjective obstacles in individual stages of the process of active listening. Listening training as a
professional manager's skill.
8. Practicing correctly transmitting and reading/decrypting signals of nonverbal communication.
Training of individual components of nonverbal communication. Mimics and facial expressions.
Haptics and basic forms of haptics in managerial communication - practice. Posturics, gestures
and proxemics - practice of decrypting the contents of individual components and their
combinations.



9. Training of selected communication patterns of professional managerial communication.
Practicing communication patterns in relation to applied communication models and in relation to
management styles.
10. Training in assertive managerial communication. Training in the use of assertive rights in
communication. Practicing assertive communication techniques. Practicing empathic managerial
communication. Training in expressing empathy and compassion. Practicing persuasive
managerial communication. Working with arguments. Using emotions in persuasive managerial
communication in model situations.
11. Training in identifying communication barriers and noise in the communication process. The
ability to prevent the emergence of communication barriers. Development of a communication
plan to eliminate risk factors that cause communication barriers. Elaboration and presentation of
crisis communication plan.
12. Case study for communication audit. Determining the plan and procedures of communication
audit in the company. Determination of criteria for selection and work with individual methods
used in communication audit. Evaluation of obtained results and their interpretation. Working in
groups.
13. Case study of managerial communication in a multicultural enterprise. Specifics of
communication and sharing in an intercultural communication environment. Creation of unifying
in-house communication patterns.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 39

A B C D E FX

28.21 28.21 35.9 0.0 0.0 7.69

Lecturer: doc. Ing. Jana Blštáková, PhD., Mgr. Hana Gažová-Adamková, PhD., Mgr. Natália
Matkovčíková, PhD.

Date of the latest change: 11.03.2024

Approved by: Guarantor prof. Ing. Helena Majdúchová, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code: KET
NHF/NNE21208/21

Title of course: Advanced Microeconomics

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:

Student workload:

Teaching results:

Indicative content:

Support literature:

Syllabus:

Language whose command is required to complete the course:

Notes:

Assessment of courses
Total number of evaluated students: 0

A ABS ABSP B C D E FX NBSP NEABS np p

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Lecturer:

Date of the latest change: 11.03.2024

Approved by: 



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Commerce

Course code: KMr
OF/OOA21396/21

Title of course: Marketing Management (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 8

Recommended semester/trimester of study: 1.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
20% continuous semester assessment
20% semester work
60% written exam

Student workload:
Workload: 208 hours
Attendance at lectures: 26 hours
Attendance at seminars: 26 hours
Preparation for seminars: 26 hours
Elaboration of a semester project: 26 hours
Preparation of literary research: 19 hours
Preparation for written verification of knowledge: 20 hours
Preparation for the exam: 65 hours

Teaching results:
By completing the course, students gain knowledge about the essence of marketing management
and its position in other management processes in the company. They will get acquainted with the
individual stages and tools of marketing management and with specific management systems that
are related to management processes in marketing. They will gain knowledge about the positions
of marketing manager and marketing controller as carriers of processes, tools and systems of
marketing management and about their professional flexibility.
Graduates of the course will be able to implement the necessary marketing analyzes, compile
marketing predictions, plans and strategies and put them into practice. They will learn to predict
various marketing situations, evaluate the effectiveness of marketing operations, programs and
tasks and control them. They understand a comprehensive marketing system for evaluating business
performance. They can coordinate individual departments in the company in terms of key elements
of business and entrepreneurial activity, t. j. customers and competitors and participate in projects
of various orientations.
Upon successful completion of the course, students will acquire competencies that will enable
them to apply in managerial positions in all types of companies, in solving tasks of marketing
and managerial nature, as well as in working with human and other available corporate resources
based on appropriate managerial communication, flexible organization and application. appropriate



decision-making styles with regard to the sustainability and social responsibility of marketing
and managerial activities of companies. They can solve problems of strategic and operational
nature. They will acquire professional flexibility and acquire a systematic, innovative and proactive
approach to various business and entrepreneurial situations, their evaluation and solution.

Indicative content:
Introduction to marketing management. Marketing analyzes: situation analysis, industry analysis,
market analysis, customer and segmentation analyzes, competitive analysis, benchmarking; product
portfolio analysis; analysis of internal resources. Marketing planning: hierarchy of marketing plans;
strategic marketing plan / execution marketing plan; creation of marketing strategies: customer
strategies, competitive strategies / competitive advantage/value chain; value and its creation;
creation of marketing programs; evaluation of marketing strategies. Marketing implementation:
process, corporate culture, human resources, implementation tools. Controlling: types of marketing
control, strategic and operational control, Balanced scorecard. Organizing and making decisions.
Marketing controller and marketing manager and their professional competencies.

Support literature:
1. KOTLER, Philip – KELLER, Kevin Lane. Marketing Management. 16th Edition. Pearson,
2021. 832 p. 978-1292404813
2. PALMATIER, Robert. Marketing Strategy: Based on First Principles and Data Analytics. Red
Globe, 350 p. ISBN 9781352011463
3. SCHÜLLER, Katharina. Marketing Analytics. Berlin and Heidelberg: Springer-Verlag GmbH
& Co. KG, 2021. 261 p. ISBN 3658338083
4. SPENCER, Santino. Marketing Metrics: 3-in-1 Guide to Master Marketing Analytics, Key
Performance Indicators (KPI's) & Marketing Automation (Marketing Management). Ingram
Spark, 2023. 184 p. ISBN 978 -1088204818
5. THAICHON, Park – QUACH, Sara. Artificial Intelligence for Marketing Management. New
York: Taylor & Francis Group, 2023. 145 p. ISBN 9781003280392

Syllabus:
1. Marketing management - essence and stages. Origin and development of marketing
management. Strategic marketing and its position in marketing management. Trends in marketing
management.
2. Strategic situation analysis in marketing management. External situation analysis. Internal
situation analysis.
3. Customer analysis. The essence and methods of customer analysis. Segmentation analyzes as
part of customer analyzes. Importance of customer analyzes.
4. Competition, concept, essence, typology. Competitive analyzes and their methods in marketing
management. Value string. Competitive advantage. Sources of competitive advantage. Value as a
source of competitive advantage.
5. Portfolio analysis in marketing management.
6. Marketing planning. Types and hierarchy of marketing plans. Marketing planning process.
7. Marketing strategies. Typology of marketing strategies. Creation of marketing strategies and
programs. Evaluation of marketing strategies.
8. Implementation of marketing plans and strategies. Implementation process as a part of
marketing management. Conditions of the implementation process as a part of marketing
management, corporate culture, availability of resources, corporate flexibility.
9. Marketing control and controlling. Types of marketing control and responsibility. Marketing
controlling, nature and types. Strategic marketing controlling. Operational marketing controlling.
10. Organizing as a managerial function in marketing.
11. Decision making as a managerial function in marketing. Prediction in marketing management.



12. Organization and institutionalization of marketing management. Marketing manager and
marketing controller, profile and professional competencies. Marketing department. Marketing
controlling department. Marketing outsourcing.
13. Modern marketing management systems. Benchmarking. Balanced scorecard.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 12

A B C D E FX

58.33 16.67 25.0 0.0 0.0 0.0

Lecturer: Ing. Martin Mravec, PhD.

Date of the latest change: 06.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Eduard Baumöhl, PhD., Person responsible for the delivery, development
and quality of the study programme prof. Ing. Naqibullah Daneshjo, PhD., Person responsible
for the delivery, development and quality of the study programme prof. Ing. Ferdinand Daňo,
PhD., Person responsible for the delivery, development and quality of the study programme doc.
Ing. Peter Drábik, PhD., MSc., Person responsible for the delivery, development and quality of the
study programme prof. Ing. Eva Hanuláková, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KPH FPM/
MMD21012/23

Title of course: Production Management (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 7

Recommended semester/trimester of study: 3.

Degree of study: I., N

Prerequisites: KPH FPM/MMC21025/21-Business Economy (in English) or KM FPM/
MMB21046/21-Management (in English)

Requirements to complete the course:
30 % continuous written work, 70 % written exam

Student workload:
182 h (attendance at lectures 26 h, attendance at seminars 26 h, preparation for seminars 30 h,
preparation for credit test 36 h, preparation for exam 64 h)

Teaching results:
Knowledge:
• summary and analytical view of the basics of the anatomy of the production organism and
its management in the enterprise through the pre-production stages, the main (basic) production
and related service activities, also with regard to the economic side of the business, factors and
development processes in production management
Competence:
• to make real use of the acquired knowledge of production management in terms of subjects,
elements, factors, development processes in business practice,
• to adequately apply not only classical, but also modern factors typical for production management,
business in the field,
• to effectively reflect the regularities, tendencies of the organization (arrangement) of the
production process in terms of the complex of tasks, problems of in-house production management,
• to propose, apply and emphasise modern methods, concepts and methods of process management
that induce the need for change in current production management,
• to synergise and improve production management in relation to other disciplines, such as
innovation, marketing, informatics, finance, quality management, logistics, ecology.
Skill:
• to explicitly express and interpret, critically evaluate the acquired practical knowledge of
production management in the theory and practice of business,
• to perform and interpret the results of network analysis in preparation for production,
• to perform, analyse the basic calculations of the length and structure of the production cycle in
the enterprise, the non-serviceability and the critical quantity of products,



• to carry out and highlight the basic calculations of continuous organisation of production, assembly
line,
• to determine and interpret the results of the scope of maintenance and repair activities, the need
for tools, energy in the enterprise.

Indicative content:
Thematic definition of lectures:
1. The essence and content of production management
2. Formation of the production programme in the enterprise
3. Management of pre-production stages in the enterprise
4. Creative possibilities (methods) of improving production preparation, standardisation and
automatisation in production preparation, its economic evaluation
5. Management of main (basic) production
6. The essence, tasks and possibilities of development of production allocation management in the
enterprise
7. Management of service processes in production
8. Development processes and in-house management in production
9. Quality management in business development
10. Production logistics in business development
11. Current trends in production management
12. Current trends in production logistics
13. Sustainable development and greening in production management
Thematic definition of exercises:
1. Management of pre-production stages in the enterprise
2. Network analysis in production preparation - calculation of network analysis by CPM method
in incidence matrix
3. Network analysis in production preparation - calculation of network analysis by CPM method
in network graph
4. Management of main (basic) production
5. Calculation of production cycle length under simplified conditions
6. Calculation of the production cycle length considering all factors of the production process
7. Calculation of continuous production
8. Assembly line calculation
9. Calculation of non-reproducibility and critical product quantity
10. Management of service processes in production
11. Determination of the scope of maintenance and repair activities
12. Determining the need for standardised tools
13. Determining the need for special tools

Support literature:
1. SLACK, Nigel - BRANDON-JONES. Alistair. Operations Management. Harlow, England ;
New York: Pearson, 2019. 776 p. ISBN 978-1292253961.
2. HEIZER, Jay H - GRIFFIN, Paul - RENDER. Barry. Operations Management. Toronto:
Pearson Education Canada, 2014. 872 p. ISBN 978-0132687584.
3. GUPTA, Sushil - STARR, Martin. Production and Operations Management Systems.
Cleveland: CRC Press, 2014. 520 p. ISBN 9781466507333.
4. KRUGER, David - RAMPHAL, Roy – MARITZ, Mark. Operations Management. Cape Town:
Oxford University Press Southern Africa, 2013. 530 p. ISBN 9780199049561.
5. JAIN, K. C. - VERMA, P. L. – KARTIKEY, Prabhat. Production and Operations Management.
New Delhi Dreamtech Press, 2013. 476 p. ISBN 978-93-5004-509-1.



6. GREASLEY, Andrew. Operations Management. Chichester: Wiley, 2013. 492 p. ISBN
978-1118606629.
7. TELSANG Martand T. Production Management. New Delhi: S. Chand & Company Co., 2007.
482 p. ISBN 978-8121924627.
8. BUFFA Sarin. Modern Production/Operations Management. New Delhi: Wiley India, 2007.
848 p. ISBN 978-8126513727.
9. BEDI, Kanishka. Production and Operations Management. New Delhi: OUP India, 2004. 552
p. ISBN 978-0195667578.

Syllabus:
Thematic definition of lectures:
1. The essence and content of production management
In the introductory lecture, students will be introduced at the beginning of the lecture to the
conditions of the examination and the award of credit. in its continuation, the following areas of
problems will be mainly emphasized:
- The position, functions and objectives of production management in business.
- The content of production management.
- Hierarchical structures in production management.
- Development, risk and crisis management of production in business.
- Prerequisites for entrepreneurship and improvement of production management.
2. Formation of the production programme in the enterprise
The content of the topic will focus on forecasting the production load in the enterprise, but also
on other facts, which are marketing activities related to the creation of the production program,
diagnostic analysis of production possibilities and the preparation of production strategy.
The lecture will result in the prerequisites for the evaluation of the production program, its
implementation.
3. Management of pre-production stages in the enterprise
We want to pay more significant attention to the given area, a component of production
management, in that the following content aspects will first be introduced and highlighted from
the theoretical and practical point of view:
- Status and functions (classical and modern) in the preparation of production in the enterprise.
- The content of production preparation in the enterprise (in general, also through individual
stages).
- Innovation potential and its structure.
4. Creative possibilities (methods) of improving production preparation, standardisation and
automatisation in production preparation, its economic evaluation
The above issues are challenging in that each of them requires a newer perspective on the above
processes. Newer is also the creation according to certain (typical) areas, also the method and
measurement in the conditions of globalisation, internationalisation of markets and customers.
Standardisation and automatisation in production preparation will also be a very important factor.
An equally important and emphasised aspect will be the actual economic evaluation (assessment)
of the production preparation by means of decisive synthetic (aggregate) and analytical (sub-
indicators) indicators in the production preparation.
5. Management of main (basic) production
Similarly to parts 3 and 4, the lectures on this type of issue will be grouped into at least two
areas. In this block will be presented mainly the laws of organisation (arrangement) of the
production process, component, qualitative and quantitative analysis of production, time analysis
of production (length and structure of the production cycle), its economic significance for
reducing the intermediate production time from the point of view of producers and customers.
6. The essence, tasks and possibilities of development of production allocation management in
the enterprise



This topic of the lecture is directly related to the previous section. Mainly by the fact that
it is necessary to know all and any factors of allocation (deployment) in individual types of
production. Immediately related to this is the intra-enterprise specialisation of production,
standardization and standardization in production management, automatisation, digitalization and
computer-controlled production systems in the enterprise.
7. Management of service processes in production
Service processes in a company generally play and provide through their own, internal entities
those important functions and tasks that are related to the consolidation of the production
system, they are its immanent part. It is a complex of activities which, however, also have
their own specific features, organisation and management, material and procedural aspects.
The clarification of the topic of this part of the issue will consist in the presentation of the
essence, types and peculiarities of servicing processes in production, organisational systems of
production servicing, basic subjects of production servicing management (material management,
maintenance and repair activities, tooling, energy management, other servicing processes), also
the tendencies of development of servicing processes.
8. Development processes and in-house management in production
This topic will present the essence and content of development management of production,
the development programme of production, the design of the production organism, as well as
material, financial, information and personnel resources. The topic will also include the essence,
characteristics and principles of in-house production management, operational production
management, organisational aspects and information system, the importance of the human factor,
as well as the economic aspects and evaluation of in-house organisational units in production
management
9. Quality management in business development
Under the pressure of the competitive environment and scientific and technical development,
the requirements for the quality of products, processes and enterprises have gradually changed,
which has also led to the development of quality assurance principles and tools. In this topic,
the essence and development of quality management, comprehensive quality management,
definition of quality and product quality criteria, quality assurance of production, analysis of
the possibility of errors and their consequences, statistical process control, process capability
indices, measurement system and analysis of the measurement system, conformity assessment
and product marketing, quality management principles and economic aspects of product quality
will be presented.
10. Production logistics in business development
Within the extensive way of realisation of enterprise performances it is necessary to speak not
only about the management of intra-enterprise movement of materials and goods, but mainly
about the management of movement of materials and products from suppliers to the enterprise,
to individual workplaces, as well as products and semi-finished goods from workplaces and
the enterprise to the customer. All these tasks can be included under the comprehensive term
production management and logistics. Production management represents an integrating element
of a range of knowledge from different scientific disciplines. These include, in particular, systems
engineering, personnel science, labour economics, computer science, operations research,
mathematics, statistics, sociology and psychology. Logistics, in turn, can be characterised as the
integrated planning, synchronisation, management and control of material and related information
flows from supplier to enterprise, within the enterprise and from the enterprise to the supplier.
The essence of the topic lies in the approach of logistics and logistics management, enterprise
logistics strategy and design, procurement logistics, production and distribution logistics.
11. Current trends in production management
Ensuring flawless production and sustaining it over the long term requires a constant flow of
new products and production processes. Modern production in the enterprise must be innovative,



capacity-oriented, equipped with modern technology, skilled workers and open to reducing
production costs. Based on this, enterprises are constantly creating new opportunities to apply
new trends, processes and approaches in production. A closer identification will focus on selected
new trends in production management: Kaizen, Just in Time, Kanban, Lean Manufacturing,
MRP I and MRP II, OPT, BOA, Radio Frequency Identification, Industry 4.0, Quick Response
Manufacturing, the use and continuous improvement of which must be part of the essential
activities in the management of production in an enterprise.
12. Current trends in production logistics
Today's modern world puts pressure on businesses to achieve the best possible results in
terms of overall production, product and service quality. In order to obtain the resulting effect,
it is necessary not only to organise the production properly, but also to efficiently upgrade
the logistics, which is part of the entire business process. The focus of the topic will be on
supply chain management, customer relationship management, effective response to customer
requirements, lean logistics, logistics outsourcing, cross docking, warehouse management
system, pick-by-systems, quick response, omni-channel in logistics, big data in logistics, green
and reverse logistics and logistics 4.0.
13. Sustainable development and greening in production management
The current trend in sustainable development is to change the way we produce and consume not
only materials but also goods. In doing so, it is also necessary to create more added value with
fewer inputs, reduce costs and reduce adverse environmental impacts. The aim in the first part of
the lecture will be to define sustainable development in relation to production management, also
to approach environmental valorisation for sustainable development. In the second part, and in
relation to greening, the focus will be on environmental policy, environmental policy instruments,
waste in general and waste management in the enterprise.
Thematic definition of exercises:
1. Management of pre-production stages in the enterprise
The use of network analysis methods in pre-production has been and is driven primarily by the
multiplicity of items that make up the current products. Another reason is the transition from the
traditional, partial analysis of the stages of production preparation to its holistic understanding
and processing of component parts through automation or computer technology. Crucial in
this respect is the functioning of the whole system. A system approach to the organisation of
production preparation is made possible by network analysis methods. At present, we know
several types of network analysis methods. The focus on the problem will be concentrated on the
critical path method CPM.
2. Network analysis in production preparation - calculation of network analysis by CPM method
in incidence matrix
The CPM problem will be solved in the incidence matrix, which is basically a matrix model,
but according to certain rules it can not only accommodate all input data, but also allows the
calculation of the required variables, including the critical path. It is adapted to have as many
columns and rows as there are nodes in the network graph. Solving the incidence matrix must
produce the same results as the network graph.
3. Network analysis in production preparation - calculation of network analysis by CPM method
in network graph
The CPM problem will be solved in a network graph, where the logical process from the origin of
the task to the moment of its completion is displayed. Constructing a network graph is therefore
inherently a study of the factual, informational and temporal sequence of actions that need to
be carried out in order to accomplish the entire action. A network graph consists of two basic
geometric elements: nodes (points) and connecting lines, which we call edges.
4. Management of main (basic) production



The division of labour, intra-enterprise specialisation, the segmentation of the production process
and other analytical activities also require a reverse synthesis, a new arrangement and integration
of production. The analysis represents a deeper understanding of the production system,
while the synthesis is intended to form a new, more perfect, functioning whole. Analysis and
synthesis presuppose knowledge of and respect for the laws of the organisation (arrangement) of
production. The most important laws of the organisation (arrangement) of production include:
proportionality in the production system (law of equilibrium), parallelism in the course of
production activities (law of simultaneity), rhythmicity of the production process (law of
rhythmicity), continuity of production (law of continuity).
5. Calculation of production cycle length under simplified conditions
In manufacturing, work operations and the entire production process can take place in the
following main combinations of organisational character: sequential, parallel (concurrent)
and combined ways. The target solution is to increase the degree of parallelism, concurrency,
overlapping in production. The aim of the problem is to recalculate examples according to
formulas where the focus is on sequential, concurrent and combined ways under simplified
conditions.
6. Calculation of the production cycle length considering all factors of the production process
The problem is related to the parallelism of production. It is a regularity whose economic
significance stems from the overlapping of activities and thus the shortening of their duration.
The time factor is clearly manifested here in the compression of economic performance per unit
of time. The acquisition of more and more effects per unit of time is in fact a manifestation of
the law of the economics of time. In the problem, the examples will be solved through formulas
where we will consider all the factors of the production process.
7. Calculation of continuous production
The rhythmicity of the production process is monitored using various indicators. The basic ones
are production rate (line rate) production rhythm. The production rate is the average time interval
over which an activity is repeated in succession, e.g. the time interval between the completion
of two consecutive products. The problem deals with solving examples by formulas to calculate
the production line tact, workplace tact, number of machines, workers and machine utilisation
coefficients.
8. Assembly line calculation
Rhythmicity, which can be defined as the fact that the same amount of work is expended at the
same time intervals, there is a uniform load on machinery and equipment, utilisation of people,
and the same or increasing amount of production is achieved. Such regular operation of machines
and equipment, people also yields more efficient economic results in production. Rhythmicity is
also related to the calculation of assembly line examples, where the tact of the line, the speed of
the belt movement, the length of the belt, the length of the assembly cycle and the area occupied
by the line are ascertained.
9. Calculation of non-reproducibility and critical product quantity
Based on the continuous production calculations, the focus of the subject matter is on the
formula-based determination of non-reproducibility. Also the calculation of the critical product
quantity beyond which it is advantageous to introduce continuous production. In this issue, we
are building on the formulas that were defined in the previous two weeks when the subject issue
was introduced.
10. Management of service processes in production
Production operation is one of the critical components of production management. It is a complex
of activities, which, however, also have their own peculiarities, organization and management,
factual and procedural aspects. They are closely related, touching the following aspects (subjects)
of production management: material management in the enterprise, maintenance and repair



activities, tool management, energy management, other, supporting activities of production
servicing.
11. Determination of the scope of maintenance and repair activities
The maintenance and repair activity is a conditioning factor of the production process, which
creates the optimal conditions for its existence. Every maintenance and repair activity should
be carried out in the enterprise in a planned manner, but in practice it is often not possible to
anticipate every breakdown and accident. However, the aim is to reduce the occurrence of
breakdowns and accidents to a minimum, but the most important task is to ensure the economic
operation of machinery, equipment in the production process. The problem is focused on
examples in which the extent of maintenance in each year is ascertained.
12. Determining the need for standardised tools
One of the fundamental conditions affecting the operation of basic production is the quantity
and quality of tools and production aids delivered on time. The urgency to pay increased
attention to tooling production is particularly influenced by the fact that tooling is one of the
most progressive factors in the production process and helps to increase production quality and
labour productivity. The planning of tooling needs is the basis of tool management. Its aim is
to ensure the development of a tooling needs plan in the light of the plan for the development
of science and technology, to determine the level of tooling stocks in the warehouse and in the
dispensing rooms, to evaluate and regulate the need for tooling according to the established life
and production plan. The problem is focused on the calculation of standardized tooling according
to the formula.
13. Determining the need for special tools
Planning the need for special tools primarily means monitoring and reviewing future
requirements for: production, refurbishment and repair of special tools. Involvement of the
production management unit (production control), which provides production with the necessary
tools and production aids, and of the sales unit, which is responsible for reviewing orders
for the production of special tools, either internally or from external suppliers, is essential in
planning the need for special tools. Either a calculation method or a statistical standard is used
to determine the consumption of special tools. The calculation method presupposes a detailed
technological procedure. The problem focuses on the recalculation of examples related to special
tools.

Language whose command is required to complete the course:
English

Notes:
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DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Commerce

Course code: KMO
OF/OOB21401/22

Title of course: International Business (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 5

Recommended semester/trimester of study: 5.

Degree of study: I., N

Prerequisites:

Requirements to complete the course:
• 10% - Active participation within seminars
• 30% - Semester work
• 60% - final exam

Student workload:
Total: study load 5 credits x 26 h = 130 hours
Separate study load for individual educational activities:
Attendance at lectures: 26 hours
Attendance at seminars: 26 hours
Preparation for seminars and semester work: 26 hours
Preparation for the final exam: 52 hours

Teaching results:
Students will possess following abilities:
- understanding the genesis and nature of the key theoretical framework of international trade,
- basic terminology and connections between concepts in the field of foreign trade, international
trade and international business,
- territorial and commodity (sectoral) structure of international trade,
- definition and development trends in the field of foreign direct investment, international economic
integration, foreign trade policy, payment instruments within international trade and the specifics
of international transportation,
- current state, structure and problematic aspects of foreign trade of the Slovak Republic.
Students will obtain following skills:
- identification of basic platforms, publicly available databases and different classifications for
international trade and foreign direct investment reporting,
- to orientate in the competencies, goals, mission and basic bodies of institutions operating in
international trade,
- orientation in possible barriers to import and forms of export subsidies of a Slovak entrepreneur.
Students will gain following competences:
- orientation in the basic databases of international trade statistics (Eurostat, UNCTAD, WTO, etc.)
as well as basic analytical materials in the field,
- the ability to independently name and design a suitable method of entry of companies into foreign



markets, depending on the location of production and capital intensity,
- defining possible barriers to entry mode onto foreign markets and opportunities to support
exporters,
- communication and presentation of own thematic analytical study in the field of international
trade.

Indicative content:
Theoretical introduction and explanation of international trade, motivation of the companies
for doing business in an international business environment. Territorial structure and current
trends in the development of international trade. Trade creating and averting effects of regional
economic integration. The impact of import restrictions and pro-export policy instruments on the
company's competitiveness within international business. Foreign direct investment, transnational
corporations and their effect on international trade. Forms of penetration into foreign markets
from the point of view of the entrepreneur. Payment instruments, international transportation.
Competitiveness of Slovak companies in international trade and incentives and measures to support
exports of a Slovak entrepreneur.

Support literature:
1. ZÁBOJNÍK, Stanislav – ČIDEROVÁ, Denisa – KRAJČÍK, Daniel. Competitiveness in
International Business: Challenges for the EU Economies. Praha: Wolters Kluwer ČR, 2020. 272
s. ISBN 978-80-7676-006-6.
2. HILL, Ch. International Business. Competing in the Global Marketplace. McGraw-Hill
Education Ltd., 2020. ISBN 978-12-6026-258-2
3. KITTOVÁ, Zuzana – STEINHAUSER, Dušan – DRIENIKOVÁ Kristína. Determinants of
Domestic Value Added in Exports of the EU Countries. Acta Oeconomica: Periodical of the
Hungarian Academy of Sciences. Budapest: Akadémiai Kiadó, 2023. 73(2), 285-303. ISSN
0001-6373.
4. RUŽEKOVÁ, Viera – KITTOVÁ, Zuzana – STEINHAUSER, Dušan. Export Performance as
a Measurement of Competitiveness. Journal of Competitiveness: Scientific Journal from the Field
of Management and Economics. Zlín: Fakulta managementu a ekonomiky Univerzity Tomáše
Bati ve Zlíně, 2020. (1), 145-160. ISSN 1804-1728.
5. STEINHAUSER, Dušan – KITTOVÁ, Zuzana – KHÚLOVÁ, Lucia. Relationship Between
CO2 Emissions and Trade: The Case of the EU. Intereconomics, 2024. 59(1): 41-47 DOI:
10.2478/ie-2024-0009. ISSN 1613-964X.
6. STEINHAUSER, Dušan. Where Does Value-Added Flow in Gross Exports, Mr. Newton?
Global Supply Chains and New Regionalization's Effects in the Asia-Pacific. Journal of
Economic Integration. Seoul: Center for Economic Integration, 2023. 38(3), 335-359. ISSN
1225-651X.
7. ZÁBOJNÍK, Stanislav – STEINHAUSER, Dušan – PEŠTOVÁ, Viktória. EU Decarbonisation:
Do EU Electricity Costs Harm Export Competitiveness? Amfiteatru economic. Bucharest:
Editura ASE, 2023. 25(63), 522-540. ISSN 1582-9146.

Syllabus:
1. Globalization of international business. International trade - theoretical background.
2. Motivation and possible modes of entering foreign markets for the companies.
3. International trade - territorial and commodity structure, contemporary development trends.
4. Institutional framework for international trade (GATT, WTO). Regulation of foreign trade at
the state and company level.
5. Foreign trade policy. Definition, types, historical development.
6. Foreign trade policy. Instruments and their impact on the price competitiveness of the
importer / exporter. TARIC.
7. Regional economic integration. Theoretical definition, forms and effects.



8. Payment instruments in international trade from the perspective of the entrepreneur.
9. Specifics of international transport and logistics.
10. International trade operations. Possibilities of entering foreign markets from the point of view
of the entrepreneur.
11. Foreign trade of the Slovak Republic, export competitiveness of Slovak exporters. Status,
specifics and role of pro-export policy.
12. Institutional export support in the Slovak Republic. Participation of Slovak companies within
the global value chains and the place of foreign trade within the knowledge economy.
13. Simulation of import and export business case for a company.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 8
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0.0 12.5 50.0 0.0 37.5 0.0

Lecturer: Ing. Daniel Krajčík, PhD., Ing. Henrich Juhás, PhD.

Date of the latest change: 06.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Eduard Baumöhl, PhD., Person responsible for the delivery, development
and quality of the study programme prof. Ing. Naqibullah Daneshjo, PhD., Person responsible
for the delivery, development and quality of the study programme prof. Ing. Ferdinand Daňo,
PhD., Person responsible for the delivery, development and quality of the study programme doc.
Ing. Peter Drábik, PhD., MSc., Person responsible for the delivery, development and quality of the
study programme prof. Ing. Eva Hanuláková, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economic Informatics

Course code: KMA
FHI/MIC21010aj/21

Title of course: Mathematics for Economists

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1.

Degree of study: I.

Prerequisites:

Requirements to complete the course:
The semester work - the written test - 30%,
The final written test (theory and examples) - 70%

Student workload:
Total study load in full-time study (in hours):
Participation in lectures - 26
Participation in exercises - 26
Preparing for exercise - 26
Preparation for written test - 26
Exam Preparation (theory) - 26
Exam Preparation (examples) - 26
Total load – 156

Teaching results:
Teaching results:
Knowledge: basic knowledge of linear algebra (vectors, matrices, systems of linear equations) and
basic knowledge of differential and integral calculus.
Skills: be able to solve basic problems of linear algebra, solve basic problems of differential and
integral calculus with the use of appropriate open-source software systems, apply this issue in
economic analysis.
Competences: independently acquire new knowledge and actively expand their mathematical
knowledge, awareness of the need to use quantitative (mathematical) methods in economic
applications.

Indicative content:
Introduction to the linear algebra. Matrices. Systems of linear equations. Function of one variable.
Functions of economic analysis. Limit and continuity of function. Asymptotes. Differential calculus
of functions of the one variable. Marginal values. Elasticity of function. Graphing functions by
characteristic points. Local extremes of functions and economic applications. Function of several
variables. Differential calculus of functions of several variables. Functions of economic analysis.
Homogeneous function. Partial derivatives. Economic applications of partial derivatives - marginal
values, total differential and partial elasticity. Local and bound extremes and economic applications.
Integral calculus - indefinite and definite integral in economic applications.



Support literature:
1.MECKES, E. S. - MECKES, M. W. Linear Algebra. Cambridge University Press, 2018.
2.ALESKEROV, F.- ERSEL, H. - PIONTKOVSKI, D. Linear Algebra for Economists. Berlin:
Springer, 2011.
3.ROSS, K. A. Elementary Analysis. The Theory of Calculus. Second Edition. New York:
Springer, 2013
4.SWIFT, L. - PIFF, S. Quantitative Methods for Business, Management and Finance. Fourth
Edition. New York: Palgrave Macmillan, 2014.

Syllabus:
Syllabus:
1. Linear algebra. Arithmetic vectors (linear combination, dependence and independence).
Economic interpretation of vector algebra. Matrix (transposed, unit, upper (lower) triangular,
stepped, reduced stepped). Matrix operations (sum, difference, multiplication). Equivalent row
adjustments to the matrix.
2. Matrix rank (equivalent adjustments). Matrix determinant. Inverse matrix (equivalent
adjustments). Matrix equations. Economic interpretation of matrix algebra.
3. System of linear equations. Frobeni's theorem. Gaussian elimination method (homogeneous
and inhomogeneous system). Use of software in solving problems from linear algebra.
4. Definition of a function of one real variable. (graphs of elementary functions, functional rule
transformations, inverse function, domains), function of total cost (revenue, profit) and average
costs (revenue, profit). Demand function.
5. Definition of function limits. Limit of a function in one's own and in one's own point.
Unilateral limits. Continuity of function. Asymptotes of a function graph.
6. Differential ratio and derivation of a function of one real variable. Derivatives of elementary
functions. Derivation of sum, difference, product, proportion and derivation of a compound
function. Higher order derivatives. L'Hospital's rule.
7. Economic interpretation of derivation and differential. Marginal quantity, elasticity and
economic interpretation.
8. Monotonicity of the function. Local extremes of function. Optimization tasks: Maximizing
profit and minimizing average cost.
9. Convexity and concavity of a function. Inflection point. The concept of a function of two or
more variables. Economic analysis functions (function of total cost, revenue, profit, demand
function). Homogeneous function and economic interpretation (production function).
10. Partial derivatives. Higher partial derivatives. Marginal quantity, total differential and
economic interpretation.
11. Partial elasticity of demand and economic interpretation. Definition of local extreme.
Necessary and sufficient condition for the existence of a local extreme. Economic applications.
12. Bound extremes and economic applications.
13. Introduction to integral calculus.

Language whose command is required to complete the course:
english

Notes:

Assessment of courses
Total number of evaluated students: 44
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9.09 4.55 15.91 13.64 52.27 4.55

Lecturer: prof. RNDr. Katarína Sakálová, CSc., Ing. Silvia Zelinová, PhD.
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DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code: KF
NHF/NNB21256/21

Title of course: Tax theory and policy

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1., 3.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
1. Individual work on seminars 5 %
2. Individual project 25 %
3. Final written exam 70 %

Student workload:
Total student work-load for 6 credits (6 x 26) = 156 hours include:
participation in lectures 26 hours
participation at practice 26 hours
preparation for lectures 10 hours
preparation for practices 30 hours
preparation for a project 15 hours
preparation for examination 49 hours

Teaching results:
Education Outcomes:
• Deepen the theoretical knowledge of taxation and tax policy and public finances;
• To clarify the basic knowledge of tax theory necessary to understand the deeper context of current
tax practice;
• By developing abstract thinking using modern technology, to point out the link between specific
tax issues and their perception in the broader economic context;
• To pay attention to the macroeconomic and microeconomic impact of taxes in relation to the role
of tax policy in the context of the European and world economy
Knowledge and Understanding:
• To specify the main differences between the tax theory and its application in practice;
• To understand and be able to identity the main principles of the tax mechanism, which is the base
for the real "construction" of the tax system and its application in practice;
• To be able to evaluate the development of tax policy in the country, and on the basis of the
acquired knowledge within the theoretical research be able to predict the development on the basis
of acquired knowledge. To address tax policy issues such as the optimal introduction of excise
taxes, optimal income taxation, and so on.;
• Be able to understand the behavioral effects of taxes, including the impact on the consumer, labor
supply, savings and investment, entrepreneurship;



• Formulate and critically evaluate the positive benefits as well as the negative aspects affecting not
only the economic but also the social and political sphere , especially using the methods of financial
econometrics and experimental economics.
Practical Skills and Competence:
• To competently evaluate and interpret, on the basis of modern management procedures, the
positive / negative features of tax systems in close co-ordination with the development of basic
macroeconomic indicators;
• Be able to work independently (also as a manager) or in teams in the field of tax administration.
• To keep in touch with the latest developments in their field, in particular with the rapid
development and use of ICT, as well as with the penetration of digitization and the use of new
technologies, especially in the field of taxation.

Indicative content:
1. History of Tax Theories
2. Tax Effectiveness (Specifics of tax incidence in dependence with the relevance and type of market
(competitive market under general equilibrium, monopol market, oligopol, labour market)
3. Analysis of tax shift by models of general economic equilibrium (Harberger's model, equivalent
taxes)
4. Tax efficiency from the point of view of the influence of taxes on the behavior of tax subjects
(Influence of taxes on employment and working effort, influence of the level of labour income
on the labour supply – substitution effect and income effect. Influence of taxes on savings.
Influence of taxes on households´savings
5. Theory of tax equity (Basic characteristics, vertical and horizontal equity and problems and
opinions related with the choice of tax base and tax progressivity, theories of victim and their
quantitative aspects
6. Theory of tax equity (measurement of the tax burden, factors influencing the tax burden from
the point of view of social and solidarity)
7. Optimal taxation (Optimal Taxation of Consumption and Income)
8. Optimal taxation (Normative and positive approach to optimal taxation)
9. Tax Evasions from the perspective of Optimal Tax Theory
10. Tax Neutrality (Evaluation of tax neutrality concepts according to selected principles)
11. Current Issues of "active" tax policy from national and international aspects
12. Tax reforms and their macroeconomic and microeconomic impact
13. Income taxation models (comprehensive tax, dual tax, flat tax)

Support literature:
Musgrave, Richard a Musgrave Peggy B.: The Theory of Public Finance, Management Press,
Praha 1994 – selection;
Allan, Ch., M.: The Theory of Taxation. Harmondsworth : Penguin, 1971.
Levitt Steven, Dubner Stephen: Freakonomics, Premedia Group, s.r.o., Bratislava 2011- selection;
Gruber,J.: Public Finance and Public Policy, Third Edition, 2010
Rosen, H.S., Gayer,T.: Public Finance, 8.Ed. New Jersey: Princeton University Press, 2008;
Kaplow,L.: The Theory of Taxation and Public Economics, New Jersey: Princeton University
Press, 2008;
Allingham, M.G.-Sandmo,A.: Income tax evasion:A theoretical analysis, In:Journal of Public
Economics, 1972, vol.1, str.323-338;
Articles from domestic and foreign professional and scientific journals dealing with relevant
issues.

Syllabus:

Language whose command is required to complete the course:



english

Notes:

Assessment of courses
Total number of evaluated students: 22

A ABS ABSP B C D E FX NBSP NEABS np p

4.55 0.0 0.0 18.18 18.18 22.73 18.18 18.18 0.0 0.0 0.0 0.0

Lecturer: doc. Ing. Mgr. Jana Kubicová, PhD., MBA

Date of the latest change: 11.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Martin Alexy, PhD., Person responsible for the delivery, development and
quality of the study programme prof. Ing. Pavol Ochotnický, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Péliová, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Maroš
Servátka, PhD., Person responsible for the delivery, development and quality of the study
programme Dr. h. c. prof. Ing. Rudolf Sivák, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Commerce

Course code: KMr
OF/OOA21219/21

Title of course: Business Marketing (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 5

Recommended semester/trimester of study: 3.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
10% continuous semester assessment
10% semester work
80% written exam

Student workload:
Workload: 130 hours
Attendance at lectures: 26 hours
Attendance at seminars: 26 hours
Preparation for seminars: 10 hours
Preparation for written verification of knowledge: 10 hours
Preparation for the exam: 48 hours

Teaching results:
By completing the course, students gain knowledge about the characteristics of business markets,
their differences from consumer markets, the current perception of value creation in supply
networks as the basis of modern business marketing, along with dynamic changes in business
relationships in the conditions of Industry 4.0. They will get acquainted with the purchasing system
in the company, with the essential activities and decisions of the company in the purchase of all
types of inputs to the company. They will gain knowledge about the organization and management
of sales in the company, the systems of the sales planning and business activities, the connection of
the development of market demand with the processes in the company and the purchasing system;
on the role, content and goals of business negotiations, on the roles and activities of sales staff in
buying and selling, on the evaluation of sales performance in the company.
Graduates of the course will be able to implement the necessary activities and decisions that are part
of the company's purchasing system, be able to communicate and cooperate with in-house partners
and customers. They understand how to predict the development of sales of business products
and process sales plans, along with the link to create a purchasing plan, taking into account the
specifics of processes in each company. They will learn how to formulate market offers, how to
negotiate and build business relationships from the positions of buyers and sellers of the company,
to communicate with business partners in distribution channels and customers. They can process
customer portfolio analyzes, monitor customer profitability and the development of customer cycle
value.



Upon successful completion of the course, students will acquire competencies that will enable them
to apply for business and business-managerial positions in all types of companies in purchasing
activities, marketing activities, positions in sales departments. They can solve problems of strategic
and operational nature within the business activities of the company. They will acquire professional
adaptability to changes in business relations and an appropriate degree of flexibility in responding to
dynamic changes in business partners, they will acquire a proactive approach to the supply market
and to the demand market.

Indicative content:
Development of business marketing, differences from consumer marketing; particularities of
business markets. Value creation and value delivery in a business environment; value creation
process, linear, circular economics, SCM / CSCM concept, digitization and robotization, industry
4.0. Business relations and business networks; layering of suppliers, forms of cooperation of
companies. Business purchasing decisions and the organization of the business purchasing system;
the purchasing policy of the company, the needs of the company and the connection of market
demand and purchasing in the company, resource planning and securing resources. Realization of
business relations in purchasing in the company, purchasing risks; evaluation of offers, purchase
price, evaluation of suppliers and purchasing performance, purchasing negotiations, e-purchasing,
internal customers in the company. Market supply creation, market segmentation, business
partnerships; PLC, technology life cycle. Organization and management of sales in a business;
sales teams, sales team management tools. Sales forecasting and planning; linking sales with in-
house processes and in-company purchasing systems. Business negotiations, building business
relationships; purchase business negotiation, business negotiation at the sale. Communication with
business partners in the distribution channel and customers; direct marketing. Business staff;
management tools and means, motivation, remuneration. Evaluation of sales performance, analysis
of customer portfolio, customer management. Business activities aimed at strengthening customer
loyalty and developing customer relationships.

Support literature:
1. HUTT, Michael D. – SPEH, Thomas W. – HOFFMAN, Douglas. Business Marketing
Management B2B, 13th Edition. Mason: Cengage Learning, 2023. ISBN 978-0-357-71823-0.
2. SEEBACHER, G. Uwe. B2B Marketing. Cham: Springer Cham, 2021. ISBN
978-3-030-54291-7.

Syllabus:
1. The essence and development of business marketing, differences from consumer marketing
2. Value creation and value delivery in the business environment. Industry 4.0.
3. Inter-company relations and business networks
4. Purchasing decisions of the company. Company purchasing system
5. Realization of business relations during the purchase in the company, purchase risks
6. Creation of new market offerings, market segmentation, business partnerships.
7. Organization and sales management in the company.
8. Sales forecasting and planning. Linking sales with in-house processes and in-company
purchasing systems.
9. Business negotiations, building business relationships - SRM, CRM, KAM
10. Communication with business partners in the distribution channel and customers.
11. Salesforces.
12. Evaluation of sales performance, analysis of customer portfolio, customer management.
Business activities aimed at strengthening customer loyalty and developing customer
relationships.
13. Innovations and new trends in business marketing



Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 4

A B C D E FX

50.0 50.0 0.0 0.0 0.0 0.0

Lecturer: doc. Ing. Milan Oreský, PhD.

Date of the latest change: 06.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Eduard Baumöhl, PhD., Person responsible for the delivery, development
and quality of the study programme prof. Ing. Naqibullah Daneshjo, PhD., Person responsible
for the delivery, development and quality of the study programme prof. Ing. Ferdinand Daňo,
PhD., Person responsible for the delivery, development and quality of the study programme doc.
Ing. Peter Drábik, PhD., MSc., Person responsible for the delivery, development and quality of the
study programme prof. Ing. Eva Hanuláková, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code: KPF
FPM/MME21019/21

Title of course: Corporate Financial Analysis (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 5.

Degree of study: I., N

Prerequisites: KPH FPM/MMC21025/21-Business Economy (in English) or KPF FPM/
MME21018/21-Corporate Finance (in English)

Requirements to complete the course:
15 % continuous seminar work on the assigned topic, 15 % continuous written work from examples,
70 % oral examination

Student workload:
156 h (attendance at lectures 22 h, attendance at seminars 22 h, preparation for seminars 40 h,
preparation for midterm written tests and a credit paper 10 h, processing of a seminar paper 20 h,
preparation for an exam 42 h)

Teaching results:
Knowledge:
A comprehensive approach to assessing the financial situation of the company aimed at
understanding the form and presentation of corporate accounting data, their broad-spectrum
analysis to identify significant and non-essential characteristics of the company, gradually reveal
a diverse range of relationships between accounting data so the analyst can assessed, materially
interpreted and evaluated.
Competence:
• Complete the financial analysis in companies compiling financial statements in various accounting
regimes, in Slovak and foreign companies.
• Search for and select information sources suitable for fulfilling the goal of analyzing the company's
financial results.
• Select optimal methods of analysis that will allow a factual interpretation and evaluation of
important aspects of the financial situation of the company.
• Identify and quantify the impact of relevant factors on the financial results of companies.
• Prepare clear and understandable reports of financial analysis for the needs of individual levels
of management, containing the strengths and weaknesses of the company and the proposal of
measures.
Skill:
• Apply the acquired theoretical knowledge about elementary methods and higher methods
(mathematical-statistical) in the process of analyzing the financial situation of the company.
• Define and economically interpret the company's financial results.



• Objectively assess the financial situation of the company by categorizing financial results,
monitoring development trends, identifying relationships between indicators, quantifying the
severity of their interaction and comparing financial results with comparable competitors.
• Perceive the facts in relation to each other, synthesize them and then predict the financial situation
of the company.

Indicative content:
Thematic definition of lectures:
1. Input information and general instruction about the subject.
2. Financial statements of a company - a source of information for financial analysis.
3. Analytical value of the system of financial statements.
4. Analytical value of the balance sheet.
5. Analytical value of the Income Statement.
6. Analytical value of the cash flow statement.
7. Ex post financial analysis.
8. Procedures for objectifying the conclusions of the "ex post" analysis.
9. Analysis of the company's position on the market from a financial point of view.
10. Ex ante financial analysis.
11. Basic division of methods for predicting the financial situation of a company - point,
mathematical-statistical methods.
12. Financial statements of an enterprise prepared in accordance with IFRS.
13. Selected Issues in Financial Analysis of IFRS Financial Statements.
Thematic definition of seminars:
1. Conditions for obtaining credit, functions of financial analysis of the company, characteristics
and representation of three (four) - balance system of financial statements, adjustment of accounting
and reporting in the Slovak Republic, acquaintance with the register of financial statements.
2. Formal adjustment of the Balance Sheet.
3. Presentation on the economic interpretation of the results of the analysis of property and capital
structure.
4. Presentation on the economic interpretation of the results of the analysis of net working capital
and golden rules.
5. Presentation on the economic interpretation of the results of Profit/Loss analysis, analysis of
added value formation and structure.
6. Presentation on the economic interpretation of the results of the analysis of individual indicators
of the company's cost.
7. Presentation on the economic interpretation of the results of the analysis of the operational CF
indicator.
8. Presentation on the economic interpretation of the results of the analysis of financial ratios.
9. Testing the continuous level of students' theoretical knowledge.
10. Possibilities and conditions of application of the chain substitution method, logarithmic and
functional method.
11. Presentation on the economic interpretation of the results of the breakdown of ROA, ROE and
business cost ratio
12. Recapitulation of semester knowledge, final semester written work.
13. Practical applications of financial analysis of IFRS financial statements.

Support literature:
Basic literature:
1. HARRINGTON, R. Diana. Corporate Financial Analysis. In a Global Environment. 6th
edition. South Western College Pub. 2009. ISBN-13: 978-0324050929



2. GEORGE, T. et.al. Essentials of Financial Analysis.John Wiley & Sons.2003. ISBN-13:
978-0471228301
3. ROBERTSON, B. Corporate Financial Analysis: A Comprehensive Beginner´s guide
to analyzing corporate financial risks, statements, data ratios and reports. 2020. ISBN-13:
978-1073647460.
4. ITTELSON, Thomas R. Financial Statements: A Step-by-Step Guide to Understanding and
Creating Financial Reports. Newburyport, MA: New Page Books 3rd Revised edition, 2020. 320
s. ISBN 978-1632651754.
5. PETERSON DRAKE, Pamela. Analysis of Financial Statements. Hoboken, New Jersey: John
Wiley & Sons, 2012. 352 s. ISBN 978-1118299981.
Supplementary literature:
1. FRIDSON, Martin S. - ALVAREZ, Fernando. Financial Statement Analysis: A Practitioner′s
Guide. Hoboken, New Jersey: Wiley, 4th edition, 2011. 400 s. ISBN 978-0470635605.
2. WILD, John J.. Financial Statement Analysis. New York City: McGraw-Hill. 2015. 608 s.
ISBN: 978-0071086837.
3. WAHLEN, James M. - BAGINSKI, Stephen P. - BRADSHAW, Mark. Financial Reporting,
Financial Statement Analysis and Valuation. Boston, Massachusetts: Cengage Learning 9th
Edition, 2017. 1200 s. ISBN-13 978-1337614689.
4. WALTON, Peter. Financial Statement Analysis. An International Perspective. Boston,
Massachusetts: Cengage, 2000. 512 s. ISBN 978-1861524870.
5. PENMAN, Stephen. Financial Statement Analysis and Security Valuation. New York City:
McGraw-Hill, 2012. 740 s. ISBN 0071326405.
6. FRASER, Lyn - ORMISTON, Aileen. Understanding Financial Statements. London: Pearson
11th Edition. 304 p. ISBN 978-0133874037.
7. SCHOENEBECK, Karen - HOLTZMAN, Mark. Interpreting and Analyzing Financial
Statements. London: Pearson 6th Edition. 339 p. ISBN 978-0132746243.

Syllabus:
Thematic definition of lectures:
1. Input information and general instruction about the subject. The position and tasks of financial
analysis in business management. Analysis functions - cognitive, evaluative and decision-
making. Methods used in financial analysis of the company. Indicators and systems of indicators.
Analytical model and its construction. Content and structure of business analysis in a market
environment. Analysis of summary and partial results.
2. Financial statements of a company - a source of information for financial analysis. Presentation
of financial statements (financial statements) as a source of data for financial analysis of the
company. Financial statements according to Slovak legislation and international legislation
(IFRS). Types of financial statements, their characteristics. Specifics of financial statements
divided according to the size of the enterprise (financial statements of the micro-accounting unit
and of small and large accounting units).
3. Analytical value of the system of financial statements. Three / four balance sheet system
of financial statements. The informative value of the system of reports of the Central Bank.
Characteristics of links between financial statements. Elementary methods of financial analysis -
horizontal and vertical analysis of statements.
4. Analytical value of the balance sheet. Characteristics of the formal and content adjustment
of the balance sheets of a small, large entity and a micro entity. Conversion of "accounting"
balance sheet to "financial" balance sheet. Golden balance rule, golden financing rule. Analysis
of compliance with the golden rules of financing in the company.
5. Analytical value of the Income Statement. Characteristics of the formal and substantive
adjustment of the income statement of a small, large entity and a micro entity. Analysis of
the "quality" of the economic result. Analysis of profit creation and use. Analysis of reduced



and non-reduced volume indicators, characteristics of their informative value. Analysis of
the adequacy of the dynamics of volume indicators. Analysis of the cost-effectiveness of the
company's transformation process.
6. Analytical value of the cash flow statement. Characteristics of the formal and content
adjustment of the cash flow statement. Analysis of changes in cash. Cash-flow indicator, its
importance for the company's management practice and informative value. Possibilities of
quantification of cash flow indicator. Use of cash flow indicator in ratio financial indicators.
7. Ex post financial analysis. Standard ex post financial analysis procedure. Characteristics of
the basic set of financial ratios. Specifics of quantification of liquidity, activity, indebtedness,
profitability and market value indicators of the company. Knowledge of the financial situation of
the company using ratios. Analysis and evaluation of the development trend of ratio indicators.
8. Procedures for objectifying the conclusions of the "ex post" analysis. Analysis of relationships
between indicators. Characteristics of Du Pont's equations of decomposition of profitability
indicators. Methods of analysis of deviations of indicators. Quantification of the influence of
determining factors - the central task of the analysis. Factor relationships in analytical models
- additive, multiplicative and combined. Impact quantification methods - chain substitution
method, logarithmic method, functional method, integral method.
9. Analysis of the company's position on the market from a financial point of view. Comparison
of business and industry indicators. Conditions of comparability, selection of indicators for
comparing companies. Methods of comparing enterprises - arithmetic average, quantiles,
methods of multicriteria evaluation of enterprises (method of weighted sum of orders, scoring
method, method of standardized variable, method of distance from fictitious object).
10. Ex ante financial analysis. The essence, possibilities and importance of forecasting. Selection
of well "distinguishing" indicators. Methods of selection of well-distinguishing indicators -
median test, statistical methods.
11. Basic division of methods for predicting the financial situation of a company - point,
mathematical-statistical methods. Characteristics of the Rapid Test, Tamari risk index, methods of
discriminant analysis, logistic regression.
12. Financial statements of an enterprise prepared in accordance with IFRS. Purpose, structure
and content of financial statements according to IFRS. Formal and material differences in
financial statements compiled according to Slovak standards and IFRS standards. Consequences
of differences in financial statements on the conclusions of the financial analysis of the company.
Thematic definition of seminars:
1. Conditions for obtaining credit, functions of financial analysis of the company, characteristics
and representation of three (four) - balance system of financial statements, adjustment of
accounting and reporting in the Slovak Republic, acquaintance with the register of financial
statements, Home assignment: study the current financial statements of the selected company.
2. Formal adjustment of the Balance Sheet, reading of the financial statement Balance sheet of
the selected company, procedure of analysis of property and capital structure in the balance sheet,
explanation of terms: long-term / short-term and non-current / current assets, explanation of
correction, reserves, horizontal balance sheet analysis. Homework: preparation of balance sheet
analysis.
3. Presentation on the economic interpretation of the results of the analysis of property and
capital structure. Procedure for conversion of "accounting" balance sheet to "financial" balance
sheet, significance of this conversion, characteristics of golden rules of financing, characteristics
of golden balance rule, net working capital (NWC), procedure of analysis of compliance with
golden financing rules, verification of adequacy of NWC creation. Homework: quantification of
golden rules and net working capital of the selected company, analysis of golden rules and net
working capital, verification of the adequacy of net working capital creation.



4. Presentation on the economic interpretation of the results of the analysis of net working
capital and golden rules. Formal adjustment of Income Statement, reading of accounting Income
Statement of selected company, procedure of analysis of creation of economic result Profit/Loss
analysis, analysis of creation and structure of added value, analysis of creation of newly created
value. Homework: elaboration of analysis of Profit/Loss structure of selected company.
5. Presentation on the economic interpretation of the results of Profit/Loss analysis, analysis
of added value formation and structure. New topic: the procedure of analysis of the total cost
indicator of the company, the procedure of the analysis of operating costs, the procedure of the
analysis of wage costs Homework: elaboration of analysis of total cost, operating and wage cost
of selected company.
6. Presentation on the economic interpretation of the results of the analysis of individual
indicators of the company's cost. New topic: formal adjustment and reporting of the cash flow
statement, explanatory power of the cash flow statement, operating cash flow (CF) indicator -
procedures for its quantification and analysis, confrontation of the CF indicator with the cash
flow statement. Homework: elaboration of CF indicator analysis.
7. Presentation on the economic interpretation of the results of the analysis of the operational
CF indicator. New topic: systems of indicators, characteristics of a parallel system of indicators,
relative financial indicators - their construction and termination. Homework: quantification and
analysis of financial ratios of a selected company.
8. Presentation on the economic interpretation of the results of the analysis of financial ratios.
New topic: ways of objectifying the results of financial analysis - analysis of the development
of financial ratios of the company over time, comparison of business results with the results of
the industry. Homework: elaboration of trend analysis of financial ratios, comparison of ratios of
selected company with relevant industry.
9. Testing the continuous level of students' theoretical knowledge. Presentation on the economic
interpretation of the results of objectification of financial indicators of a selected company. New
topic: methods of quantification of the influence of factors on the synthetic business indicator.
10. Possibilities and conditions of application of the chain substitution method, logarithmic and
functional method. Du Pont's equations of decomposition of indicators ROA, ROE - simple and
extended model, decomposition of cost indicator of the company. Homework: elaboration of
the analysis of the decomposition of ROA, ROE indicators and the decomposition of the cost
indicator of the selected company.
11. Presentation on the economic interpretation of the results of the breakdown of ROA, ROE
and business cost ratio, New topic: comprehensive assessment of the financial situation of the
analyzed company, summary of its strengths and weaknesses, proposal of measures to improve
the financial condition of the company.
12. Recapitulation of semester knowledge, final semester written work.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 51

A B C D E FX

43.14 33.33 9.8 7.84 3.92 1.96

Lecturer: doc. Ing. Eduard Hyránek, PhD., Ing. Simona Kosztanko, PhD.

Date of the latest change: 11.03.2024



Approved by: Guarantor prof. Ing. Helena Majdúchová, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of International Relations

Course code:
KMEVaHD FMV/
VVA22021/22

Title of course: Economy of Developing Countries (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 4 Per course: 26 / 52
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 3.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
20 % mid-term exam
20 % term paper
60 % written examination

Student workload:
Lectures: 26 hours
Seminars: 52 hours
Preparation for seminars: 13 hours
Preparation for mid-term exam: 10 hours
Preparation for term paper: 13 hours
Preparation for final exam: 42 hours

Teaching results:
Upon successful completion of the course, students will be able to:
- identify and analyze the main problem areas of development in developing countries
- understand the deeper problems of underdevelopment and further development of developing
countries
- identify, quantify, and analyze development indicators
- understand the deeper context of the relationship between developed and developing countries
Knowledge and understanding: Acquire an understanding of developing country development
concepts
Practical skills: Apply theoretical concepts of development to practical applications in economic
policy formulation
Competencies: understanding of the context of the world economy, use of databases for practical
application

Indicative content:
Definition of the basic concepts and subject matter of development economics. Demographic
development in the regions of developing countries. Education and its impact on development,
state of health in developing countries. Natural resources and the environment. Agriculture and
food security. Quality of life, quality of life indicators, poverty, and inequality. Models of economic
development. Trade policies of developing countries. Financial markets and developing states.



African countries. Countries of South-East Asia and South Asia. Central Asian countries and
Western Asia. The oil states of the Persian Gulf.

Support literature:
Todaro, M., P., Smith, S., C.: Economic Development, 13th Edition. Pearson, 2020
Ray, D.: Development Economics. Princeton University Press, 1998
Szirmai, A.: Socio-Economic Development, 2nd Edition. Cambridge University Press, 2015
Nafziger, E., W.: Economic Development, 5th Edition. Cambridge University Press, 2012

Syllabus:
1. Definition of the basic concepts and subject matter of development economics. Definition of
the group of developing countries, their common and different features.
2. Demographic development in the regions of developing countries, comparison, migration and
the labor market in developing countries.
3. Education and its impact on development, state of health in developing countries, a
comparison.
4. Natural resources and the environment. Environmental impacts of development.
5. Agriculture and food security in developing countries.
6. Quality of life, quality of life indicators, poverty, and inequality.
7. Models of economic development.
8. Trade policies of developing countries. The involvement of the regions of the developing
countries in the world economy.
9. Financial markets and developing states, capital sources for development, debt mechanism.
10. Countries of North, West, Central, East, and Southern Africa.
11. Countries of South-East Asia (Cambodia, Thailand, Laos, Vietnam, Myanmar, Malaysia,
Brunei, Philippines, Indonesia, Singapore) and South Asia (India, Afghanistan, Pakistan, Bhutan,
Bangladesh, Nepal).
12. Central Asian countries (Kazakhstan, Kyrgyzstan, Tajikistan, Turkmenistan, Uzbekistan) and
Western Asia (Yemen, Lebanon, Syria, Turkey, Azerbaijan, Georgia, Armenia).
13. The oil states of the Persian Gulf and their position in the world economy.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 42

A B C D E FX

30.95 38.1 19.05 7.14 4.76 0.0

Lecturer: doc. Ing. Martin Grešš, PhD., Ing. Mykhaylo Kunychka, PhD., Ing. Leonid Raneta,
PhD.

Date of the latest change: 13.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme Dr. habil. JUDr. Ing. Katarína Brocková, PhD., Person responsible for the delivery,
development and quality of the study programme doc. Ing. Martin Grešš, PhD., Person responsible
for the delivery, development and quality of the study programme Dr. habil. Ing. Eva Jančíková,
PhD., Person responsible for the delivery, development and quality of the study programme doc.
PhDr. Rudolf Kucharčík, PhD., Person responsible for the delivery, development and quality of the
study programme doc. PhDr. Ľubomír Čech, CSc.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KM FPM/
MMB21028/21

Title of course: Organizational Behavior (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1.

Degree of study: II., N

Prerequisites: KM FPM/MMB21040/21-Management (in English) or KM FPM/MMB21043/21-
Management Decision-Making (in English)

Requirements to complete the course:
40% activity during the seminar, elaboration and presentation of the project, 60% written exam

Student workload:
156 h (participation in lectures 26 h, participation in seminars 26 h, preparation for seminar project
26 h, preparation for credit work 26 h, preparation for exam 52 h)

Teaching results:
Knowledge:
• A comprehensive view of the organization through an understanding of the principles of
interconnection of individual areas of organizational behavior - personal and individual assumptions
of the employee, the principles of teamwork and elements of the organization as a whole. Creating
a practical perspective on effective process management and leading people with respect to the
acquired knowledge.
Competence:
• be able to use knowledge as individual, group or organizational aspects affect the possibilities of
achieving the goals of the organization
• choose an adequate management approach, resp. management model, with regard to the current
situation, focused on the area of motivation, evaluation, leadership of working groups and
delegation, resolution of conflict and problem situations with respect for value orientation, needs
and development of employees
• to connect elements of management in the process of implementation of changes through models
of organizational change and development from the perspective of the manager and employee
• apply knowledge to practical cases of the management environment
• propose solutions and defend conclusions
Skill:
• differentiate individual characteristics of employees, adequately use in the process of individual
approach and at the same time set up team cooperation
• • interpret and use theories of motivation, theories of leadership, theories of team dynamics,
implementation of change, conflict management and relationships
• develop communication skills and presentation of organizational situations.



• develop teamwork skills and participate in team projects
• evaluate and analyze other students' solutions to case studies and organizational problems

Indicative content:
Thematic definition of lectures:
1. Introduction to the theory of organizational behavior.
2. Employees in the organization.
3. Value orientation of employees, groups and organizations.
4. Performance motivation in the organization.
5. Employee career development.
6. Working group in the organization.
7. Conflicts in the organization.
8. Communication in the organization.
9. Manager in the organization.
10. Management in the organization.
11. Power, relationships and roles in the organization.
12. Change management in the organization
13. Organizational culture and ethics.
Thematic definition of exercises:
1. Introduction to the theory of organizational behavior.
2. Employees in the organization.
3. Value orientation of employees, groups and organizations.
4. Performance motivation in the organization.
5. Employee career development.
6. Working group in the organization.
7. Conflicts in the organization.
8. Communication in the organization.
9. Manager in the organization.
10. Management in the organization.
11. Power, relationships and roles in the organization.
12. Change management in the organization.
13. Organizational culture and ethics.

Support literature:
Basic literature:
1. BUCHANAN, A. David., HUCZYNSKI, A. Andrzej. Organizational Behaviour. London :
Pearson, 2019. 872 s. ISBN 978-129-2251-58-5.
2. MULLINS, Laurie J. Organisational Behaviour in the Workplace. London : Pearson, 2019. 752
s. ISBN 978-1292245485.
3. MORLEY, Michael – MOORE, Sarah – HERATY, Noreen – LINEHAN, Margaret –
McCURTIN, Sarah.: Principles of Organisational Behaviour. London : Gill & Macmillan, 2004.
571 s. ISBN 978-0717136704.
Supplementary literature:
1. GRENČÍKOVÁ, Adriana - NAVICKAS, Valentinas. Správanie sa ľudí v organizáciách.
Praha : Aleš Čeněk, 2013. 206 s. ISBN 978-80-7380-481-7.
2. KING, Daniel - LAWLEY, Scott. Organizational Behaviour. Oxford : Oxford University Press,
2019. 720 s. ISBN 978-0198807780.
3. BROOKS, Ian. Organizational Behaviour: Individuals, Groups and Organisation. London :
Pearson, 2018. 352 s. ISBN 978-1292200682.
4. BRATTON, John. Work and Organizational Behaviour. London : Macmillan Education, 2020.
554 s. ISBN 978-1352010978.



5. FRENCH, Ray - RAYNER Charlotte - REES, Gary - RUMBLES, Sally. Organizational
Behviour. New York : John Wiley, 2016. 480 s. ISBN 978-1118916292.
6. MULLINS, J. Laurie. Management and Organizational Behaviour. London : Pearson, 2016.
680 s. ISBN 978-1292088518.

Syllabus:
Thematic definition of lectures:
1. Introduction to the theory of organizational behavior.
Theoretical basis for understanding the issues of organizational behavior. Development of
opinions on the organization and the position of employees in the organization. Determinants of
the origin and formation of organizational behavior in terms of organization and employee and
their distribution. Definition and concept of the subject Organizational behavior. Approaches
of individual scientific disciplines to organizational behavior. Categorical apparatus of
organizational behavior. Methodology in organizational behavior. Organizational behavior in
practice.
2. Employees in the organization.
Individual assumptions of employees in the organization. Work and mental ability of employees.
Personality dispositions as one of the prerequisites for performance, efficiency and the formation
of interpersonal relationships in the organization. Characteristics, abilities and skills of
employees. Forms of identification of individual personal dispositions of employees. Methods
of employee development and training. Application of knowledge of personality psychology in
organizational behavior. The importance of staff deployment for the formation of organizational
behavior.
3. Value orientation of employees, groups and organizations.
Organizational development of employees and organizations through attitudes and value
orientation. Identification of components of the employee value system. Defining the value
orientation of the organization. The degree of difference between the value system of the
organization and the individual values of employees. Typology of employees with regard to their
individual ranking of values. Values as a motivating element of management in terms of shaping
organizational behavior. Changes in value orientation and attitudes.
4. Performance motivation in the organization.
Definition of the term performance motivation. Basic motivational elements for increasing
individual and group performance. Performance ability, its individual and organizational
attributes. Methods of identifying psychological and economic motivational factors. Formulation
of organizational, group and individual motivational programs. Models of performance
motivation with respect to the individuality of employees and the focus of the organization.
Motivational tools and their application in the organization in relation to organizational goals and
organizational culture.
5. Employee career development.
Career as a professional career of an employee. Employee career cycle and its dimensions.
Career planning and management in an organization. The role of the employee, manager
and organization in the process of career development. Career types of employees and their
management in the organization. Internal and external perception of career. Career as a
motivational and performance element. Career growth as a part of organizational policy.
Career problems and their identification. Talent management, a targeted approach to the talent
management process in an organization.
6. Working group in the organization.
Characteristics of the working group as a starting point for the management of individuals and
the whole group. Group dynamics and ways of managing individual stages with the aim of
effective performance. Methods for identifying group interpersonal structures and their use in
management. Basic differences between team and work group. Team design and basic role of



employees in the team. The role of the manager in the team. Basic characteristics of group and
team work.
7. Conflicts in the organization.
Disputes, conflict and crisis situations in the organization. Causes and sources of their origin
at the level of individual diversity, working group and organization. Identification, resolution
and elimination of conflict situations and conflicts. Typology of conflicts. Positive and
negative conflict and their influence on organizational behavior. Dynamics of organizational
relationships and the formation of interpersonal relationships. Classical and alternative models of
conflict resolution. Mobbing as a consequence of uncontrolled and unresolved interpersonal or
intrapersonal conflicts. Forms, course, consequences.
8. Communication in the organization.
Specifics of organizational communication with respect to the nature of the organizational
structure. Communication tools used at various levels of the organizational structure. Subjects
and bearers of organizational communication. Communication styles and their identification
in the organization. Interpersonal, organizational, mass communication - subjects, form,
course, specifics. Crisis communication in the period of planned and unplanned changes, when
threatening the goals and existence of the organization. Virtual communication - specifics,
benefits and risks. Barriers and interferences in organizational communication, identification of
their sources and carriers.
9. Manager in the organization.
Personality dispositions of the manager in connection with the effective management of
management processes at individual levels of the organizational structure. Properties and
management skills of a successful manager. Charisma and manager. Dimensions of leadership.
Powers and managerial competencies of managers with regard to the level of management.
Decision-making at individual levels of management. Manager and leader in the process of
shaping organizational behavior. Current trends in requirements for manager competence.
10. Management in the organization.
Management styles and their optimal use in specific types of work groups and teams. Leadership
style theory. Contingency leadership model. Transformation and transactional management
model. Formal and informal leader in the working group. Measuring the success of leadership
style. Working group management processes. Assigning and delegating work tasks to employees
- procedures, benefits and barriers. Coaching as an effective approach in management. Crisis
management - specifics, possibilities, risks. Use of creative and innovative methods in the
management of working groups.
11. Power, relationships and roles in the organization.
Defining power and authority. Formal and informal power. The main sources of power and their
effectiveness in the organization. Building power and the means of building it. Personality and
power. Tools of power in management in terms of shaping organizational behavior. The level
and formation of interpersonal relationships in the organization depending on the position in the
organizational structure. Formal and informal role.
12. Change management in the organization
Characteristics of organizational change and organizational development. Typology of changes
in the organization and their specifics. Implementation and management of change in the
organization. Models of implementing changes from the perspective of the manager and
employee. Employees and perception of changes in the organization. Preparedness for change
and forms of resistance to change. Resistance management techniques for change. Evaluation of
the change process. The role of the manager in the process of change management.
13. Organizational culture and ethics.
Organizational culture as a part of strategic development of organization. Typology and formation
of organizational culture. Elements of organizational culture - symbols, values, beliefs. Strong



and weak organizational culture. Attributes of a healthy organizational culture. Organizational
culture in international organizations - dimensions of national cultures. Ethics as a part of
organizational culture. Managerial ethics and code of ethics of the organization as a tool to
increase its effectiveness. Function and adherence to the code of ethics.
Thematic definition of exercises:
1. Introduction to the theory of organizational behavior.
Application of theoretical knowledge of organizational behavior in the organization. Comparison
of individual approaches to the organization and employees from a historical point of view -
the use of principles in the present. Use of quantitative, qualitative and mathematical methods
in research for the development of organizational behavior. Comparison of approaches to the
organization from the point of view of individual scientific disciplines. Organizational behavior
and application in managerial practice.
2. Employees in the organization.
Use of some methods to identify individual personal dispositions of employees. Simulation
of assessment center and other ways of learning about individual assumptions and abilities of
employees - interview, test techniques, case studies, model situations. Application of knowledge
of personality psychology in organizational behavior. Individual and group assignments to
get acquainted with the methods of development and training of employees. Preparation and
feedback in the field of communication between the manager and candidates. Use of knowledge
in the effective deployment and adaptation of employees.
3. Value orientation of employees, groups and organizations.
The use of value and attitude scales in identifying the value orientation of employees and the
organization. Procedures for creating and evaluating value and attitude scales in accordance with
the values of the organization. Values as a motivating element of management in terms of shaping
organizational behavior - the use of practical knowledge. Individual typology with respect to the
individual ranking of values. Ways of using knowledge in an individual approach to employees as
well as in setting up and managing teams.
4. Performance motivation in the organization.
Procedures for identifying the basic motivational elements for increasing individual and group
performance. Application of motivational theories to the specific needs of the organization.
Motivational tools and their application in the organization in relation to organizational goals.
Solution of case studies focused on effective motivation of employees. Use of model situations
and simulation of motivational interviews. Creation of motivational programs based on individual
and organizational goals.
5. Employee career development.
Ways and possibilities of identifying individual career types. Compilation of career planning
and management schemes for employees based on specific attributes - individual and group
processing of issues. Evaluation from the perspective of the employee, manager and organization.
Describing the main problems in the implementation of a career plan. Preparing and compiling
your own career plan. Talent management process. Solution of case and model tasks.
6. Working group in the organization.
Verification and comparison of work in a working group and team from the point of view
of solving a specific task. Use of methods to identify group and team roles. Procedures for
assembling an effective group and team with respect to the individual team role and type
of work task. Model exercises for solving tasks in group and team work. Training in group
communication, interaction and joint solution of work tasks. Advantages and limitations.
7. Conflicts in the organization.
The difference between dispute, conflict and crisis situation - attributes, differences in
relationships, communication, management and resolution. Identifying the causes of conflicts
in the working group - intrapersonal, interpersonal and intergroup. Solving group assignments



and guided discussion. Getting acquainted with the possibilities and procedures of resolving
and eliminating conflicts. Use of model situations and role playing in conflict management.
Identifying preferred individual conflict resolution strategies.
8. Communication in the organization.
Communication tools and their use in the organization. Methods of analysis of sources of
communication barriers in organizational communication. Principles of using communication
styles - comparison, advantages, limitations, guided discussion. How to communicate in
times of crisis. Specifics of virtual communication, online communication. Use of online
platforms. Training in solving specific communication situations in the organization. Principles of
comparison of team and managerial communication.
9. Manager in the organization.
Identifying the role of manager and leader in the process of shaping organizational behavior.
Properties and management skills of a successful manager. Determining basic management
styles and their optimal use in specific types of work groups and teams. Powers and managerial
competencies of managers with regard to the level of management. Solution of case studies,
individual and group solutions, discussion. Current trends in requirements for manager
competence.
10. Management in the organization.
Use and practice of some specific management approaches in the working group - classical
approaches, transformational and transactional approach, formal and informal approach,
coaching approach. Applying the sociometric method to identify internal relationships in a
working group, important in choosing a managerial approach to the manager. Solution of model
situations. Elaboration and use of SWOT analysis when assigning specific tasks. Principles of
task delegation - model situations. Principles of crisis management. Principles of innovative
management.
11. Power, relationships and roles in the organization.
Ways of using tools of power in management in terms of shaping organizational behavior.
Identification of specific forms of power relations in the organization. Comparison of
manifestations of formal and informal power - ways of communication, acceptance by
employees, efficiency, risks. Tools of power - connection with position and role within the
organizational structure - how to use them effectively. Solution of individual and group
assignments, case studies, guided discussion.
12. Change management in the organization.
Identification of attributes of different types of changes in the organization - summarization,
comparison, access options by employees and managers. Getting acquainted with the
possibilities of using different models of implementing change in the organization. Elaboration
of possibilities of manager's approach to resistance and rejection of changes by employees. Form
of communication with employees in the period of preparation and implementation of changes.
Group cooperation in solving model tasks.
13. Organizational culture and ethics.
Typology and formation of organizational culture. How to identify organizational culture in
terms of individual attributes - symbols, values, beliefs. Specifics of organizational culture in
international organizations - dimensions of individual national cultures. Model codes of ethics.
Procedures for creating an image in relation to social and business ethics. Identifying the main
bearers of the company's image. Solution of group assignments and case studies.

Language whose command is required to complete the course:
English

Notes:

Assessment of courses



Total number of evaluated students: 46
A B C D E FX

54.35 19.57 13.04 8.7 0.0 4.35

Lecturer: doc. Ing. Jana Blštáková, PhD., prof. Ing. Nadežda Jankelová, PhD., Mgr. Natália
Matkovčíková, PhD.

Date of the latest change: 11.03.2024

Approved by: Guarantor prof. Ing. Štefan Slávik, CSc., Person responsible for the delivery,
development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Business Management

Course code:
KM FPM/
MMB21031/21

Title of course: International Management and Business (in English)

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 3.

Degree of study: II., N

Prerequisites: KM FPM/MMB21040/21-Management (in English)

Requirements to complete the course:
40 % core module assignments 60 % final exam (written exam)

Student workload:
156 h (lectures participation: 26 h, seminars participation: 26 h, seminar´s preparation: 26 h,
assignment´s elaboration: 26 h, final exam preparation: 52 h)

Teaching results:
Knowledge:
• A comprehensive view of international business and the specifics of management in the
international environment, gaining a knowledge of the various forms and entry mode strategies
into foreign markets, getting an overview of the management specifics of internationally active
companies with regard to current trends
Competence:
• effective use of essential information on the globalization and internationalization of business,
• critically evaluate the impact, impact and effects of globalization and internationalization
processes on business,
• characterize the essence and evaluate individual forms of entry into foreign markets,
• propose the solutions and to define conclusions or recommendations on solved topics related to
the company's entry into foreign markets.
Skill:
• interpret the specifics of the management of international companies on a comprehensive scale,
including through individual functional areas,
• analyze foreign markets and their attractiveness and suitability for business,
• perform analysis and synthesis, comparing and understanding basic global processes and their
impact on business and the economy,
• strengthen cultural intelligence by understanding the impact of culture on international business,
trade and management on an international scale.

Indicative content:
Thematic definition of lectures:
1. Introduction into international management and international business
2. Globalization and local adaptation



3. Decision-making about internationalization
4. Entry strategies and entry modes
5. Exporting
6. Licensing and franchising
7. Joint Ventures and Strategic Alliances
8. Wholly owned subsidiaries
9. Multinational Enterprises
10. Culture impact on international management
11. The impact of internationalization on marketing activities.
12. Ethics, corporate social responsibility and sustainability
13. Global business in the world and in Slovakia
Thematic definition of seminars:
1. Introduction into international management and international business
2. Globalization and local adaptation
3. Decision-making about internationalization
4. Entry strategies and entry modes
5. Exporting
6. Licensing and franchising
7. Joint Ventures and Strategic Alliances
8. Wholly owned subsidiaries.
9. Multinational Enterprises
10. Culture impact on international management
11. Ethical Business and Corporate Social Responsibility
12. Global business in the world and in Slovakia
13. International trade and entrepreneurship in the world and in Slovakia

Support literature:
Basic literature:
1. HILL, Charles W. L. International Business. Competing in the Global Marketplace. Global
Edition. New York : Mc Graw-Hill, 2014. 747 s. ISBN 978-0-0771-6358-7.
Supplementary literature:
1. THEODORE Levitt: Globalization of Markets. Online: https://hbr.org/1983/05/the-
globalization-of-markets
2. KEEGAN, Warren. J. Global marketing management. The Europan Perspectives. Harlow :
Pearson Education, 2001. 739 p. ISBN 978-0-13-841826-1.
3. BRADLEY, Frank. International marketing strategy. Fifth edition. Essex : Pearson Education
Limited, 2005. 438 p. ISBN 978-0-273-68688-8.
4. DUNNING, John H. – LUNDAN, Sarianna. M. Multinational enterprises and the global
Economy. Second Edition. Cheltenham : Edward Edgar Publishing, 2008. 920 p. ISBN
978-1-84376-525-7.
5. GILLEPSIE, Kate – HENNESSE, David H. Global Marketing. KY : South-Western Cengage
Learning, 2008. 608 p. ISBN 978-1-4390-3943-4.
6. HOLLENSEN, Svend Global marketing. A decision-oriented Appoach. Fifth Edition. New
York : Prentice Hall. 2011. 800 p. ISBN 978-0-273-72622-7.
7. RUGMAN Alan M. – COLLINSON Simon. International Business. Sixth Edition. London:
Pearson Education, 2012. 800 p. ISBN 978-0-273-76097-9.

Syllabus:
Thematic definition of lectures:
1. Introduction into international management and international business - Introduction to the
content and structure of the subject, forms and methods of teaching. History and present of



international business and trade. International management – theoretical background, definition
and position in today's world.
2. Globalization and local adaptation - theoretical foundations, factors, impacts, advantages
and disadvantages of globalization on business. Globalization of markets, globalization of
production. Basic theories of internationalization of business, obstacles and supporting tools of
internationalization. Local adaptation - the essence, importance and significance in the global
business world.
3. Decision-making about internationalization - decision-making for and against
internationalization, strategic steps of companies in foreign markets. Market selection analysis
– selection of attractive markets, PEST analysis and its modifications. Methods of selecting
attractive foreign markets (traditional and online modern tools).
4. Entry strategies and entry modes – theoretical background - theoretical background, essence
and entry forms. Classification of forms of entry into foreign markets. International strategies of
companies from around the world (ways in which companies internationalize in foreign markets
– best practice of American, Chinese, Israeli and Scandinavian companies).
5. Exporting - definition, background and development of export. Export in the European Union
and in Slovakia. Forms of export. Pro-export policy of the Slovak Republic and export support.
Exporters of Slovak Republic. The impact of exports on the global economy. Export structure,
current examples and statistics.
6. Licensing and franchising - nature and meaning of licenses, effects of licenses, classification
of licenses, types of licenses. Franchising as an effective form of entry into foreign markets
- the essence, importance, contracting parties, international franchising agreement, types of
franchising, franchising as a tool of internationalization. Fundamental steps in the case of
building a franchise network and selecting franchisees.
7. Joint Ventures and Strategic Alliances - Joint Venture, strategic alliances - definition,
classification, nature and functioning of cooperative forms of entry, differences between JV and
strategic alliance. The process of creating forms of cooperation in foreign markets. Basic JV
models and their definition.
8. Wholly owned subsidiaries. (Greenfield projects, M&A) - Subsidiaries abroad - foreign direct
investment (Greenfield, brownfield), acquisitions and mergers. Classification, advantages and
disadvantages. The process of establishing foreign subsidiaries abroad, the acquisition process.
Acquisition strategies. Acquisition of culture. Examples from practice and various industries.
Examples of success and failure - investing in a green field vs. acquisitions.
9. Multinational Enterprises – definition, essence and meaning of MNC. Classification,
development and current position of MNC in the global world. Positive and negative impacts of
the MNC on the economy, businesses and individuals. The future of multinational enterprises.
Examples from practice (positive vs. negative). Multinacionality criteria (qualitative,
quantitative). Perlmutter's concept of multinational business management.
10. Culture impact on international management – culture and its impact on management,
aspects and components of culture. Cultural specifics (Eastern vs. Western cultures). Dimensions
of culture according to G. Hofstede. GLOBE project and cultural clusters and dimensions.
Understanding cultural nuances. Development of intercultural competence. The influence of
culture on business management (management of multicultural teams, communication with the
global customer, the existence of the company in the international space).
11. The impact of internationalization on marketing activities. Building a global brand – specifics
of MNC management in the field of marketing, marketing strategies and global brand building.
Specifics of marketing within international companies. Brand building, targeting and positioning
in a global world.
12. Ethics, corporate social responsibility and sustainability- ethical issues in global business.
Ethical dilemmas. Strategies for building corporate social responsibilities activities, the



importance and essence of CSR, sustainability and ethical behavior as a new value in building the
mission of business in today's global world.
13. Global business in the world and in Slovakia – impacts, positives and consequences of
international trade on economies. Examples of good practice from the Slovak and global
environment. Social, economic, environmental and value impacts of global trade on countries,
businesses and individuals.
Thematic definition of seminars:
1. Introduction into international management and international business - Discussion on the
topic: What are the effects of globalization on business and the individual? (Application of
critical thinking). Case study focused on building a global business (Coca-coca, Ikea, and Apple).
Elaboration of an essay on the topic: “Evaluation impacts of the COVID-19 epidemic in my
home country.”
2. Globalization and local adaptation - Local Adaptation - Homework Discussion: Essay. Case
study: internationalization of business: ESET – IT company. Walmart. Starbucks. Discussion:
How important is local adaptation in today global world?
3. Decision-making about internationalization - case studies: Asos.com, Martinus.sk. Discussion
on the possibilities of internationalization of business within Europe. Identification of attractive
business markets based on the application of selected criteria of selection analysis.
4. Entry strategies and entry modes – theoretical background - presentations of attractive markets
of countries based on selected criteria (completion of the task from the 3rd week). Discussion on
the appropriateness of choosing forms of entry into foreign markets based on of specific cases of
companies. Failure cases (incorrect form of entering a foreign market) and identifying the causes
of failure.
5. Exporting - case study: Export of Slovak products to selected foreign markets. Analysis of
exports and export policy of a selected country within the EU, discussion of the advantages and
disadvantages of exports as a form of entry into foreign markets.
6. Licensing and franchising - case studies focused on franchising: McDonald´s. Fornetti
Slovakia. Comparison of franchising concepts in practice (teamwork: comparison of two real
franchising concepts, with a subsequent discussion focused on justifying the choice of a more
attractive concept in the conditions of the Slovak Republic).
7. Joint Ventures and Strategic Alliances - case studies focused on acquisitions and mergers: Case
study: Company growth through international acquisition. Case Study: Walt Disney Acquisition
Strategy.
8. Wholly owned subsidiaries. (Greenfield projects, M&A) - Subsidiaries abroad - case studies
focused on building investments in a green field: Automotive industry in the Slovak Republic.
Summary case study (teamwork): Selection of a suitable form of entry for Slovak startups (team
presentation and discussion).
9. Multinational Enterprises - Discussion on the topic: Positives and negatives of the existence
and functioning of multinational societies in today's global world. Case studies focused on
building multinational companies: Nintendo - a company that likes to play. Procter & Gambler -
success in the sign of consumer goods (development of business models Canvas for companies).
10. Culture impact on international management – The impact of culture on international
management - case studies on the impact of culture on management and business: Marketing
tools in Muslim countries. Tang instant drink in foreign markets. Diesel – how to create
marketing with passion.
11. Ethical Business and Corporate Social Responsibility - case Studies: Who Makes Apple
IPhone? Patagonia as an example of ethical business. Discussion about ethical production in the
textile and clothing industry: Who made my clothes?
12. Global business in the world and in Slovakia- discussion topic: Present and future of global
business. New trends and tools that affect business. Examples of good practice from around the



world - successful global companies and their story. (Team assignment and brief presentation
taking into account the identification of key strategic steps that guaranteed success).
13. International trade and entrepreneurship in the world and in Slovakia - discussion on the
topic. New trends and tools affecting business. Examples of good practice from around the world
- successful global businesses and their story. (team assignment and brief presentation with a
view to identifying key strategic steps that have guaranteed success).

Language whose command is required to complete the course:
English

Notes:

Assessment of courses
Total number of evaluated students: 50

A B C D E FX

38.0 50.0 6.0 2.0 0.0 4.0

Lecturer: Ing. Katarína Procházková, PhD.

Date of the latest change: 11.03.2024

Approved by: Guarantor prof. Ing. Štefan Slávik, CSc., Person responsible for the delivery,
development and quality of the study programme doc. Ing. Jana Blštáková, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Mgr.
Róbert Hanák, PhD., Person responsible for the delivery, development and quality of the study
programme prof. Ing. Nadežda Jankelová, PhD., Person responsible for the delivery, development
and quality of the study programme Dr. h. c. prof. Ing. Peter Markovič, PhD., DBA, Person
responsible for the delivery, development and quality of the study programme doc. Ing. Anita
Romanová, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code: KF
NHF/NNB21252/21

Title of course: Experimental Economics

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 1., 3.

Degree of study: II., N

Prerequisites:

Requirements to complete the course:
20% class exercise: specifying a research question
40% class project: The primary focus of the course is on applying experimental methods, which
can only be done through a project (rather than an exam), hence the 40% weight on the project.

Student workload:
Full time 6 x 26 = 156
• Lectures 52 h, tutorials + experiment 26 h, class exercise 6 h, studying for the exam 36 h, class
project 36 h

Teaching results:
Understanding
Distinguishing between causality and correlation
Competence
Critical thinking, identification of alternative explanations of a particular economic phenomenon,
ability to ask a research question and answer it
Skills
Designing a laboratory and field experiment to answer a research question, application of
experimental methods within an organization or industry to find out what works and what does not.

Indicative content:
• Methodology of science, the role of theory, hypothesis testing, the importance of experiments
• Property rights and their impact in economic transactions
• Cooperation – one of two primary challenges in organizations
• Coordination – the second of two primary challenges in organizations
• Punishment and Enforcement of Contracts
• Competitiveness as a source of efficiency
• Market institutions and their impact on market behavior
• Market design

Support literature:
Experimental Methods – A Primer for Economists by Daniel Friedman and Shyam Sunder,
Cambridge University Press 2004



1. V. Smith, “Markets as Economizers of Information: Experimental Examination of the Hayek
Hypothesis,” Economic Inquiry , vol. 20, April 1982, pp. 165-179.
2. V. Smith, “An Empirical Study of Decentralized Institutions of Monopoly Restraint,” pp.
83-106 in G. Horwich and J. Quirk (eds.), Essays in Contemporary Fields of Economics. West
Lafayette: Purdue University Press, 1981.
3. V. Smith, “Theory, Experiment, and Economics,” Journal of Economic Perspectives, vol. 3,
Winter 1989, pp. 151-169.
4. V. Smith, “Economics in the Laboratory,” Journal of Economic Perspectives, vol. 8, Winter
1994, pp. 113-131.
5 . J. Cox, “On Testing the Utility Hypothesis,” Economic Journal, vol. 107, July 1997, pp.
1054-1078.

Syllabus:

Language whose command is required to complete the course:
english

Notes:

Assessment of courses
Total number of evaluated students: 31

A ABS ABSP B C D E FX NBSP NEABS np p

16.13 0.0 0.0 12.9 25.81 19.35 19.35 6.45 0.0 0.0 0.0 0.0

Lecturer: doc. Ing. Jana Péliová, PhD., doc. Ing. Maroš Servátka, PhD., doc. Ing. Zuzana
Brokešová, PhD., Ing. Matej Lorko, PhD., Ing. Katarína Čellárová

Date of the latest change: 11.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Martin Alexy, PhD., Person responsible for the delivery, development and
quality of the study programme prof. Ing. Pavol Ochotnický, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Péliová, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Maroš
Servátka, PhD., Person responsible for the delivery, development and quality of the study
programme Dr. h. c. prof. Ing. Rudolf Sivák, PhD.



DESCRIPTION OF COURSE

University: University of Economics in Bratislava

Faculty: Faculty of Economics and Finance

Course code:
KBaMF NHF/
NNC21053/21

Title of course: Monetary Theory and Policy

Type, load and method of teaching activities:
Form of course: Lecture / Practical
Recommended load of course ( number of lessons ):
Per week: 2 / 2 Per course: 26 / 26
Method of study: present

Number of credits: 6

Recommended semester/trimester of study: 3.

Degree of study: I., N

Prerequisites:

Requirements to complete the course:
10% teamwork
20% midterm
70 % final written exam
Total study load (in hours):
26 hours - lectures attendance
26 hours - seminars attendance
13 hours - preparation for seminars
15 hours - preparation for teamwork
25 hours - preparation for midterm
51 hours - preparation for final written exam

Student workload:

Teaching results:
By completing this course the student should gain the following knowledge, competences and skills:
a) to demonstrate the knowledge of complex terminology of monetary policy
b) to understand theoretical background in the area of money demand and supply, money balance,
institutional, strategical and operational framework of monetary policy
c) to communicate on professional level about monetary affairs
d) to demonstrate the ability to create own opinion on monetary development and to take critical
stance to real development
e) to demonstrate the creativity in proposing the solutions
f) to find interconnections between monetary policy and other elements of economic policy
g) to be able to absorb the newest knowledge in monetary theory and policy and to expand own
possibilities of rational thinking about the monetary development in the global economy
h) to demonstrate the ability to work in team
i) to select and to use appropriate techniques and research methods
j) to be able to collect, to select and to analyze data
k) to take critical stance towards own results as well as to the results of other researchers
l) to formulate understandable and compelling presentations of own results



m) to demonstrate creativity and intellectual curiosity in this specialisation and to utilize them in
following study or research

Indicative content:
1. Theoretical and empirical definition of money – characteristics of money and currency, types of
money, internal and external purchasing power of money, teoretical definition of money, empirical
definition of money, monetary agregates
2. Money demand theories – traditional and modern theories
3. Money supply – sources and usage of monetary base, creation of money supply, process of money
multiplication
4. Money balance and flation as violation of money balance – definition of money balance, different
types of inflation, deflation and their consequencies on monetary policy, measurement of inflation
- CPI, HICP, deflator of GDP, inflation targeting
5. Goals, types and rules of monetary policy
6. Strategies of monetary policy – basic, modified and modern transmission mechanisms –
monetaristic, interest rate, foreign exchange rate transmission mechanisms, financial accelerator,
GDP gap, inflation targeting and modern transmission mechanisms
7. Conventional and unconventional monetary policy
8. Position of central banks in market eonomy with application on ECB, FRS, BOJ and BOE –
independence, functions and goals of central banks
9. Teoretical definition of monetary tools funcionality – direct and indirect monetary tools
10. Monetary tools of Eurosystem, FRS, BOJ and BOE
11. Monetary and foreign exchange policy – foreign exchange interventions, management of foreign
exchange economy, importance of foreign exchange reserves
12. Central bank and supervision of financial system in relation to financial stability
13. Relationship between monetary and fiscal policy – public debt and deficit in terms of monetary
theory and policy, coordination of monetary and fiscal policies in EU and in the world

Support literature:
1. Kotlebová, J. – Sobek, O.(2007) Menová politika – stratégie, inštitúcie a nástroje. Bratislava:
Iura Edition 2007, ISBN 978-80-8078-092-0
2. Revenda, Z. (2011) Centrální bankovníctví. Management Press 2011, ISBN
978-80-7261-230-7
3. Revenda, Z. a kol. (2011) Peňežní ekonomie a bankovníctví. Management Press 2011, ISBN
978-80-7261-240-6
4. Jílek, J. (2004) Peníze a měnová politika. Praha: Grada Publishing 2004, ISBN 80-247-0769-1
5. Mishkin, F. S. (2012) The Economics of Money, Banking, and Financial Markets. Scott,
Foresman and Company 2012, ISBN 978-01-3277-024-8
6. Eatwell, J. - Milgate, M. – Newman, P. (1989) Money. The Macmillan Press Limited 1989,
ISBN 978-0-393-95851-5
7. Croushore, D. (2011) M&B. South Western, 2011ISBN 978-11-1182-335-1
8. Handa, J.(2009) Monetary Economics. London: Routledge 2009, ISBN 978-04-1577-210-5
9. Set of case studies provided to students before each seminar

Syllabus:

Language whose command is required to complete the course:
english language

Notes:

Assessment of courses
Total number of evaluated students: 38



A ABS ABSP B C D E FX NBSP NEABS np p

0.0 0.0 0.0 10.53 5.26 15.79 50.0 18.42 0.0 0.0 0.0 0.0

Lecturer:

Date of the latest change: 11.03.2024

Approved by: Person responsible for the delivery, development and quality of the study
programme doc. Ing. Martin Alexy, PhD., Person responsible for the delivery, development and
quality of the study programme prof. Ing. Pavol Ochotnický, CSc., Person responsible for the
delivery, development and quality of the study programme doc. Ing. Jana Péliová, PhD., Person
responsible for the delivery, development and quality of the study programme doc. Ing. Maroš
Servátka, PhD., Person responsible for the delivery, development and quality of the study
programme Dr. h. c. prof. Ing. Rudolf Sivák, PhD.
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26 hours of lectures
26 hours of seminars
26 hours of preparation for the seminars
24 hours of preparation for the interim concept check test (30 % of the overall grading)
54 hours of preparation for the exam,
- out of which 24 hours of the preparation for the exercises (30 % of the overall grading)
- out of which 30 hours of the preparation for the compilation and the analysis of the financial
statements of a company (40 % of the overall grading

"27:/,2 D90E895:4

'/56?-,@ 0/178214
The main goal of the course is to teach the students to use the information from the financial
statements, understand the economic factors which could affect them and the apply the accounting
principles in the process of their preparation. The students will acquire information necessary for
their compilation. In addition, the students acquire knowledge about the structure of the financial
statements and the relation between its various parts, reflecting the requirements of the various
frameworks for accounting. Based on the financial metrics derived of the financial statements, the
students will be able to evaluate and present the financial position of the entity, assess its financial
stability a to use the acquired information for their economics decisions.
Knowledge – acquire knowledge necessary for the compilation of the financial statements; skills –
to determine the related financial metrics; competence – to assess the financial stability of an entity

%,:-652-./ 69,2/,24
Financial statements and its use in practice by leading international companies and in the SR.
Factors which contribute to the results presented in the financial statements. Legal framework
of accounting and its impact on the comparability of the accounting data. Financial analysis and
the elements of the financial statements (assets, liability, equity, expenses, income, cash flows).
Measurement of assets and liabilities. Description of the financial statements and its compilation.
Accounting for selected transactions, events and and their compilation.

"7<<902 8-2/05270/4
1. Šlosárová, A. - Blahušiaková, M. 2020. Analýza účtovnej závierky. Bratislava : Wolters


